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INTRODUCTION 
INTRODUCTION 
Mass Communication is a process in which 
professional communicators use media to disseminate 
messages widely, rapidly, and continuously to arouse 
intended meanings in large and diverse audiences in 
attempts to influence them in a variety of ways. 
Having defined mass communication we can now see 
which forms of communication should be considered as 
mass communication and which devices should be 
considered as mass media. The answers become 
important when we try to understand the process of 
mass communication rather than its content and to 
sharpen our thinking about the nature of the media. 
The major mass media therefore are print media 
(Newspapers, books, and magazines), film ( 
Principally Commercial motion pictures) and 
broadcasting (radio and television). Many other 
forms of mediated communication are worth studying 
but print media fit our definition of mass media 
most closely. It is on this media that we will 
focus most of our attention. The present chapter 
contains the following sections: 
HISTORICAL SETTING OF URDU PRINT MEDIA 
The Urdu print media has almost 200 yrs old 
historical background of its development. The story 
of Urdu press is a steady of study progress. The 
pioneers of Urdu print media were Lala Sada 
Sukh's " Jame Jahan Numa" Maulvi Abu Baqar's "Delhi 
Urdu Akhbar" etc. The aims and objectives of these 
newspapers were to lay before the public such 
articles of intelligence which may increase their 
experience and tend to their social improvement. 
More simply they served the functions of informing, 
influencing, entertaining and providing a market 
place for goods and services.As we know that the 
printed words are messages prepared for specific 
audiences, acceptance or rejection of these 
messages determine the shape and direction of 
these newspapers. The Urdu print media was also 
influneced by the piiblic demands. The historical 
development of Urdu print media exhibits the 
changing colour of forms and functions of 
newspapers. The developmental stages of Urdu print 
media may be divided into the following three stages. 
FIRST STAGE (1822-1900) 
The first stage of Urdu print media mainly 
reflects the impact of reformist movement of that 
time. The impact of reformists like Sir Syed Ahmad 
Khan and Rajaram Mohan Roy can easily be noticed on 
the form and function of Urdu news media. In India 
Urdu Journalism took its earliest shape in Calcutta " 
Jame Jahan numa" was the first Urdu Weekly paper 
published in Urdu and persian. The editor of this 
paper was Lala Sada Sukh, Printer was William Hope 
King and the Owner was Harihar Dutta. The other 
papers "Sultanul Akhbar" and "Gulshan-e-naubahar" 
were amongs the prominent papers that were mainly 
advocating the need for freedom struggle. For this 
reason British Government has issued an order to 
ban the newspaper 'Gulshan-e-naubahar'. 
Before independence" Delhi Urdu Akhbar" was one 
of the prominent and developed papers published 
from Delhi. Maulvi Mohammad Baqar was the editor of 
this paper. This paper was also supporting for 
freedom movement and ultimately British Government 
decided to stop the publication of this paper. 
Another paper of this time is "Syed-ul-Akhbar" by 
Syed Mohmmad the elder brother of Sir Syed Ahmad 
Khan. Sir Syed Ahmad Khan was the regular 
contributor to this paper. Apart from these the 
paper 'Sadiq-ul-Akhbar', was also of great 
importance in the first phase of its development. 
SECOND STAGE (1901 - 1947) 
The second stage of Urdu print media is 
mainly known for its role in freedom struggle. 
The role of the print media of communication in 
India's struggle between 1901 and 1947 is quite 
important but there were no highly sophisticated 
technologies of printing and production, although 
such technologies were available in other countries 
during that period. The Indian language newspaper, 
especially Urdu, were poorly printed at poorly 
organised printing press, hastily put up but 
vigorously copied and recopied clandestinely by 
hand or conveyed by word of mouth by the literate 
and illiterate sections in large & small towns, and 
in a few villages. In 1903, Maulana Hasrat Mohani 
has started a journal entitled " Urdu-e-Mualla" from 
Aligarh. The main aim to bringing out this journal 
was to motivate the masses for freedom struggle. 
During these period Maulana Abul Kalam Azad came in 
the field of journalism with his work "Lisanus 
Sidq". These two persons were considered to be the 
founder of modern Urdu journalism. Due to their deep 
involvement in freedom movement Maulana Abul Kalam 
Azad started the piiblicaiton of "Al-Hilal " and 
"Al-Balagh". 
During this period Maulvi Majeed Hasan 
started a paper "Akhbare-e-Madina" from Bijnaur, 
this paper was accepted by the large number of 
readers because of its systematic arrangement of 
news item and good calliography. At the same time 
Maulana Zafar Ali Khan started a daily news paper " 
Zamindar" from Lahore in 1910. Second stage of the 
development of Urdu print media was basically a 
period of freedom struggle. All the papers published 
during this period were mainly involved in 
advocating the policy of freedom struggle and 
encouraging the masses against the British 
Government. Paper like "Hamdard" by Maulana Mohammad 
Ali, who himself played a very prominent role in 
freedom struggle, propagated against the policies 
of British Government. Another Urdu daily "Hind" by 
Maulana Abdur Razzaq Malihabadi, was again a very 
prominent paper of that time. "Payam" by Abdul 
Ghaffar was one of the leading papers of Hyderabad. 
Newspapers from Bombay like "Ajmal" by 
Moinuddin Haris Jamai continued its publication for 
a very long period of time. "Dawat" the first Urdu 
weekly from Delhi converted as daily newspaper in 
early sixties. During this period Maharshy Krishna's 
"Partap" and Lala Kushalchand Khurshand's " Milap" 
were considered to be the most successful Urdu 
newspaper of their time. The publication of "Qaumi 
Awaz" Started from Lucknow & now Qaumi Awaz has its 
edition from Delhi also. 
THIRD STAGE (1947 - till date) 
In the early stages of post independence 
period the Urud print media was mainly being effected 
by the tragedy of partition. The partition of the 
country made the muslim league dominated newspaper 
to quit or lapse, cosequently the Urdu press suffered 
most. Some of the important Urdu papers from Lahore 
sought to find a new home in Delhi, Amritsar and 
Jalandhar. The mass migration of Urdu speech 
community to Pakistan adversely effected the 
prospects of Urdu newspapers in India. Urdu knowing 
non-muslim community were steadily switching over to 
Hindi, Punjabi and other modern Indian languages. The 
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change in the linguistic attitutde of non-muslim Urdu 
speakers adversely affected the circulation of Urdu 
newspapers. 
However Urdu Print media is still struggling 
for its survival in different Indian cities. Each 
newspaper has its own tone in conveying the messages 
in different region. 
URDU NEWSPAPERS IN NON-URDU REGION 
The circulation of most of these papers are 
sliding down. Some of the major Urdu newspapers like 
"Milap" "Partap" and "Hindsamachar" are still 
continuing their publication from Delhi and 
Jalandhar. These Papers are mainly popular among 
Urdu knowing sikhs & Hindus in the states like 
"Punjab", "Haryana" and "Himachal Pardesh". 
URDU NEWSPAPERS ADVOCATING ISLAMIC THOUGHT 
Papers like "Dawat", "Al-Jamiat" and "Al-
Faisal" are popular among those who have religious 
bend of mind. These papers are purely based on 
religious information and their circulation is 
mainly among religious organisations & institutions. 
URDU NEWSPAPERS PROMOTING SECULAR OUTLOOK 
Most of the Urdu newspapers like *Qaumi 
Awaz' *Sangam', ^Qaumi Tanzeem' and *Siyasat' have 
secular outlook. They prefer to propagate and 
promote a congenial harmonious atmosphere in Indian 
society. The wide circulation of these papers are 
only because of its secular tone. 
The above section confirms that among the 
newspapers published in 93 languages in India. Urdu 
newspaper ranks among the first four. Inspite of all 
obstacles and unfavourable circumstances, Urdu 
newspaper has been stepping up quite steadily. The 
growth rate of Urdu news paper has a very impressive 
figure of 8.4% per annum. The rise is from 2157 in 
1989 to 2338 in 1990. A table of the number & 
circulation of Urdu newspapers in different regions 
is given below. 
Table - 1.1 
Number of Urdu Newspapers in 1990. 
Language Dailies Weeklies Fort Month- Quart- Annual Total 
nightlies lies erlies 
Urdu 303 834 248 404 39 3 1831 
Table 1.2 
Number of Urdu newspapers in different Cities & State Cpaltals. 
Langxiage Metropolitan State Union Bigger Smaller Total 
cities Capitals Terri. Cities Cities 
Urdu 475 678 2 548 181 1884 
Table 1.3 
Circulation of Newspapers in 1990 
Language Dailies Weeklies Fort Month- Quart- Total 
nightlies lies erlies 
Urdu 1465 904 101 341 9 2820 
REVIEW OF WORKS ON URDU MASS MEDIA 
The study of communication management has 
yet to find a foothold among linguistics. For this 
reason any student of communication and communication 
management is handicaped by a lack of systematic 
studies available in the field of study. Although 
some studies have been made to examine the socio-
cultural apsects of Urdu print media, but such 
studies provide only fragments of knwoledge about 
the place of importance of communication management 
in Urdu print media. 
Available literature on Urdu print media can 
be classified into the following categories: 
(A) STUDIES THAT DEAL WITH THE HISTORICAL DEVELOPMENT 
OF URDU PRINT MEDIA 
The first book written on the history of 
Urdu Print media was of Syed Mohammad Ashraf's " 
Akhtar Shahanshahi" Published in 1888. In this book 
the author has tried his level best to include all 
possible related information regarding Urdu print 
media based on historical aspects. 
Another work on Urdu Print media is "Tarikh-e-
Sahafat Urdu" by Abdus Salam Khurhsid. In this book 
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he has highlighted on the history of Urdu Journalism. 
His work is a detailed study on the historical aspect 
of the Urdu print media. 
Another work on this aspect is of Mohammad 
Atiq Siddiqui's " Suba Shumali va Maghribi ke 
Akhbarat va Matbuat" published by Anjuman-e-Taraqqi 
Urdu (Hindi) Aligarh in 1962. This work covers the 
period from 1848-1853. The work is a study of 
different newspapers, Jpurnals, Magazines published 
during this period and it gives a detailed study of 
all the publications of this period. 
" Tarikh-e-Urdu Sahafat: Kampani ke ahad me" 
by Mohammad Atiq Siddiqui is another book on this 
topic. This book is a detailed analysis of Urdu 
print media during the period of East India 
company. The emphasis is on history & evolution of 
different news papers & its developments from one 
stage to another. 
(B) STUDIES THAT COVER SOCIO-CULTORAL ASPECTS OF 
URDU PRINT MEDIA 
The study related to socio-cultural 
apsects is of Mohammad Atiq Siddiqui's " Hindustani 
Akhbar Navisi". His work is a detailed analysis of 
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Indian print media and its impact on our society. 
This book was published by "Anjuman-e-Taragqi Urdu 
(Hindi) . His main emphasis is on the social, 
cultural and political aspects of print media. His 
study is not confined only to Urdu print media, 
rather it covers all most all newspapers published 
in different languages including English. 
(C) STUDIES DEALING WITH THE LINGUISTIC PROBLEMS OF 
URDU PRINT MEDIA 
The work on the linguistic problems 
related to Urdu print media is of Syed Ziaullah's " 
Urdu Shafat: Tarjuma va idarat", Published by 
Karnatka Urdu academy, Banglore. The work is one of 
the recent work on these aspects. This work mainly 
deals with the words formation, analysis of 
sentences, idoms & phrases. It also deals with the 
vairous aspects of news papers like what kind of 
headings should be? How editorial should be more 
effective? It formulates rules to make the 
communication more effective. 
Another book on this aspect is "Urdu ke aham 
adabi risale aur akhbar" by Abid Rza Bedar, published 
by Rampur Institute of Oriental studies in 1969. The 
book is an analysis of some aspects related to 
newspapers, Journals & Magazines. 
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(D) STUDIES RELATED TO COMMUNICATIVE ASPECTS OF 
JJKDT3 PRINT MEDIA 
The study related to communicative aspects 
of Urdu Print Media is of Shafey Qidwai's " Khabar 
Nigari" published by International printing Press, 
Aligarh in 1988. The book is very useful from the 
point of view of communicative Strategy. His study 
is the best suitable study on how to make 
communication more effective. His work is divided 
into seven chapters, the first chapter deals with 
the definition & types of news media. The second 
chapter deals with the sources of information. The 
third chapter includes various aspects of 
communication like reporting, its definition, 
importance & types. It also covers the language of 
news, and analysis of words. The fourth chapter is 
related to reporting, its types and its importance 
in effective communication. The fifth chapter 
classifies various ways of reporting into 
objective, interpretative, indepth or depth, 
developmental and investigative reportings. The 
Sixth chapter includes the sources of reporting 
like Interview, curtain riser, stories round up etc. 
In the seventh and last chapter he conclude win an 
ett^ hasis on communicative effectivity of Urdu news 
media. His work is obviously a contribution to 
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Urdu print media and coitimunication network. 
Another work on communication aspects is 
"Urdu Akhbari Zaban" by Mohammad Abdur Rahman 
Barker, Shafiqur Rahman and Hasan Jahangir Hamdani. 
The book has been published by Idara-e-Islamiat, 
MacGill University Canada in 1968. Their work is 
also an addition on communucative strategy of Urdu 
print media. Their study is basically related to 
various aspects of Urdu print media. The book 
presents different models for effective 
communication. According to their opinion there 
should be different ways of expressions for 
different headings, news, festivals and interviews. 
The languages used for interview should be 
different from the language used for other news 
items. Their work infact is the analysis of words 
used in different context for easy & effective 
communication. 
THEORETICAL BACKGROUND 
Communication theories are general 
theoretical paradigms that provide basic and 
analytical framework for human society and individual 
communication experience, relationship and behaviour. 
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There are certain assumptions, implications, 
hypothesis, paradigms, developing into concepts, and 
theories. The challenge to early communcation 
theorist was to discover relevant variables to 
develope techniques of controlling and manipulating 
them and device systems of numerical measurements. 
In the process they realize that communcation 
system has to be interdisciplinary and it has to 
draw its strength from sociology, psychology, 
mathematics, linguistics and other natural 
sciences. The early communication theories applied 
behaviouristic model to their efforts and isolated 
such variables as opinion, attitude, changes, source 
of message and contents. A number of different 
topics related to message, audience, channels, oral 
and written communcation skills were examined. 
Over a last few decades there has been 
increasing interest in the study, practice and 
research in communication. The communication 
research over a period has improved upon various 
assumption, constructs and other factors that have 
impact on changing perspectives on communication 
theory and practice. In the following sections 
attempts has been made to list and categories some 
of the major communication theories. 
15 
WESTERN COMMUNICATION THEORIES 
Some of the major western theories of 
communication have originated from Aristotelian 
concept of Rhetoric. Aristotale Rhetoric was 
written in 330 BC and is divided into three books. 
The first deals with the nature of rhetorical 
proofs. The second with the nature of psychological 
proof & the third with style and arrangement. In 
ancient Greek'rhetor' is a speaker skilled in 
addressing the law court or a large gathering of 
people in order to persuade. The term 'rhetoric' 
originates from the theory and study how and by 
means of what linguistic device a communicator 
might best achieve this aim. According to Aristotle 
rhetoric is made up of three element the speaker, 
the speech, and the listener. Thus the Artistotalian 
concept of rhetoric has effectively influenced 
the Western communiation theories which mainly 
revolve around encoder, channel and decoder. 
The Post World War era have seen the 
emergence and consolidation of cmmunication studies 
as a distinct domain of investigation. The 
communicative theories propounded by Lazarsfeld 
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(1942), Merton (1946), Smith (1946), Bryson (1948), 
Schrairan (1948), Hovland (1949), and Lasswell (1949) 
can be taken as classic works. 
HYPODEMIC MODEL OF COMBIDNICATION THEORY 
Lasswells communicative theory presents an 
outline of communication model. He saw communication 
as performing the following three major functions: 
(1) Surveillance of the environment (2) Corelations 
of component of society, and (3) Cultural 
transmission between generations. Such a mechanistic 
approach to communication was to influence 
Western communication theory three four decades to 
come. In his writing Lasswell emphasized the 
concepts popularly known as 'silver bullet' or 
hypodermic model theories of communication effect. 
His famous query " who says what in which channel to 
whom with what effect?" formed the thinking and 
research in communication studies for decades. 
Lasswells Communicative model stimulated scholars 
like Carl L Hoveland and Erie County to develop 
their own theories. The studies based on these 
theories were designed to analyse differences in 
communication techniques and effectiveness of 
various types of messages and communicators. 
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Lazers Fel t and Robert K Merton model argued tha t 
communication has the a b i l i t y t o c h a n n a l i z e 
behaviour d i r e c t i n g persons who already accept one 
idea or p roduc t t o accept ano the r idea or 
product. 
CONSISTENCY THEORY OF COMMUNICATION 
Cons i s tency t h e o r i e s of communication 
hypothesize tha t people want t h e i r b e l i e f s and 
judgments to be consis tent with one another, Prof. 
Leon F e s t i n g e r ' s Congnitive Dissonance theory i s 
one of the most important s ty le s of consistency 
theory. I t hypothesizes tha t in order to reduce 
desonance crea ted by incons is tenc ies people expose 
themselves to messages that i s cons i s ten t with 
t h e i r i d e a s and a c t i o n and they igno re o the r 
communications. Thus a communicative message tha t i s 
regarded favourably i s more l i k e l y to be reca l l ed 
by viewer or l i s t e n e r than a message tha t i s 
regarded unfavourably. The theory fur ther argues 
t h a t newspaper r e a d e r shape h i s or her 
i n t e r p r e t a t i o n to be congruent with h i s e x i s t i n g 
a t t i t u d e s . Consistency theor ies attempt to answer the 
ques t ions r e l a t e d t o s e l e c t i v e concep t ion of 
newspaper reader . In these theor ies emphasis i s 
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mainly on seeking and avoiding of information 
rahter than on the transmission of a instruction 
or urging of opinion change. 
These theories were the base for the 
development of special communication theories of 
70s and 80s. These were developed to meet the need 
for communication situations and the efforts to 
establish communication disciplines identity. Most 
of these theories hypothesize that whatever be the 
form of communication it must be orgnised and 
governed by certain rules. The communication 
theories of 80s emphasize the role of symbols in the 
process of communication. William (1984) Points out 
that communication involves the exchange of 
meaningful symbols among source and recievers via 
a medium. Such a view treat communication as a 
transport system. This view is further documented 
by Penman (1988) . 
To summerize we may say that the Western 
communication theories have been largely emphasizing 
a mechanical notion of communication as the 
transmission of informtion from active sources to 
passive receiver. In recent year, however, emphasis 
has been shifted from mechanistic model of 
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communication to participatory relationship where 
the symbol to messages are emphasized more 
effectively. 
INDIAN COMMUNICATION THEORIES 
In recent years Indian scholars have made 
deliberate effort to develop Indian communication 
theory based on Indian classical texts like the works 
of Bharata in first century A.D. The Indian 
communication theory mainly revolves around the 
concept of "SAPHARNIKARAN". The Indian concept of 
communication further emphasizes the role of moods 
commonly known as "BHAV". These 'BHAV generate a 
corresponding state of feeling generally known as 
'RASA'. There are nine 'BHAV which generate nine 
'RASA'. I.P. Tewari (1980) "SADHRANIKARAN": Indian 
communiation theory" and J.S. Yadav (1984) "Trend in 
communication" observe that the concept of 
communication was first used in the 10th century by 
Bhatnayaka in a commentry on the 'Natyashashtra' 
to explain the sutras related to RASA. Bhatnayaka 
believes that the essence of communication lay in 
achieving commonness and oneness. 
Indian communication theory mainly attempts 
to analyse the deep structure of the communication 
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process which is shaped by the cultural and 
metaphysical assumption about the truth and 
reality. The Indian communication theory attempts 
to highlight the role of simplification and 
illustration in the process of communication. The 
'Sadharnikaran' of communication process can 
easily be noticed in the communicative pattern of 
'folk tradition' and *bhaktikalt' . It suggests that 
the dimensions of SADHARNI KARAN seems to have 
become the common heritage of Indian people. It 
gives the sense of enjoyment of the process of 
sharing. In Indian communicative theory, an encoder 
occupies a more prestigious position than the 
decoder of the message. 
A comparison of Indian Communication theory 
with that of Western Communication theory confirms 
that the Western communication theories are mainly 
confined to surface structure such as language, 
gesture.5, and facial expressions but Indian 
communicative theories mainly attempts to emphasize 
the deep structures of the process of 
communication. 
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METHODOLOGY 
In the present psycholinguistic study 
of coTtimunication management it becomes important 
to explore the relationship between communication 
management & its impact on the newspaper readers. 
This defines the scope and objectives of the study 
that is to investigate the communicative 
strategies of news editors and to explore its 
impact on the target audience. To evaluate the 
communicative strategies of Urdu news editors 
Coordinated Memagement of Medaning (CMH) Theory, 
has been employed in this study. The basic 
assumption in the CMM theory about communication is 
coordinating human behaviour in communication by 
assigning meaning to it according to certain rules 
and logic. The dm framework coordinates the 
newspapers expressions with social and actual 
life of newspaper reader. The logic of the system 
is operated in deciding what meaning we attach to 
the code choice to the newspaper reader. The code 
choice based on prefigurative force that is the 
pre-existing meaning helps the reader to 
decoding the message without any complication . 
The code choice based on the practical force 
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attempts to emphasize the consequents that the 
newseditor wants to bring about. For an 
effective communicative process a news editor 
coordinates and manages logics of different systems 
related to geographic areas or regions, and the 
psyche of individual includes his or her motives 
believes, attitudes and behaviour. The social 
context of the individual covers social norms and 
community structure. The CMM framework used in the 
present study discribes the aspect of assignment of 
meaning of information processes. As per this 
theoretical framework a meaning of a code is assigned 
according to the above mentioned context. For 
example, English expressions like'dashing', 
'handsom', 'intelligent' 'smart', are complimentries 
if context is friendly, but it may be insulting if 
the context is satarical. The CMM rules describe the 
process by which a particular meaning is felt 
appropriate in a given context. CMM has a well 
defined conceptual framework to show how 
communicative management can reduce congruity and 
uncertainty. The soical realities , the logic and 
prefigurative or practical force play a vital role 
in reducing congruity in communication process. 
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SCOPE OF THE STDDY 
The aim and objective of the present study 
is to evolve and design a communicatively effective 
style of expression for Urdu print media. It 
attempts to emphasize the role of language in 
human communicative system. It classifies the styles 
of expression commonly used in Urdu print media 
into the following categories. 
(i) Expressive Style 
The expressive style of Urdu print media may 
be describe as enjoyable, tension relieving , 
playful conversational emotion expressing and 
spontaneous in nature. There are a number of 
situations in which the Urdu news media may use the 
expressive style. This sytle may be used to fulfil 
revelition persuation, relationships and cultural 
soladirity. Below are some examples of expressive 
styles: 
"HUM KIDHAR JA RAHE HAI : Jhoot par sach ki malma 
kari". 
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(ii) Directive style: 
Directive style communication is phrased to 
assert influence. A directive style may be used in 
news editorials where news editors criticise or 
blame. It may even contribute to problem solving 
situations. The editorial of a news paper should be 
opinionated, certain and authoritative in style. This 
style of language functions reveals the attitude of 
the news editor. Some examples of the directive 
styles are given below: 
"tez raftar sanati taraqqi me mahoul ko faramosh 
karne ke ghalti Uttar Pardesh intazamkaron ko 
nahin karna chahiye." 
(iii) Problem Solving Style 
The problem solving style of Urdu newspaper 
should involve the objective processing of 
information about the world. It should be objective 
and reflective. It should be initiating elaborating 
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and coordinating in approach. In some of the leading 
Urdu newspaper we find the glimpses of problem 
solving style as given below: 
"agliat aur aksariat ki bena par tazzia sehatmand 
siyasat rawaiye ke manafi." 
As Shown in the above mentioned examples 
this tyle is oriented towards identifying the most 
important information and selecting a course of 
action. 
(iv) Meta Conmxuiicative Style 
The term *meta' is used to designate 
something higher and transcending. The newspapers 
may make use of meta communicative style to emphasize 
the role of communicative pattern. The sytle of 
expression becomes the topic of discussion. It helps 
in ironing out the relationships between the 
communicators. For examples ; 
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"na pasandida bayan ke liye Sheshan ko Karunanidhi 
ki dhatnki" . 
The examples given above indicate that the 
meta communicative style may be used to bring out 
hidden agendas below the surface relationship 
issues. 
Thus the present study may help in designing 
a communicative pattern of Urdu print media. It 
seems evidence from the present discussion that 
the way we style our statment effects how well we 
manage our communcation. 
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mnt& - II 
THE LINGUISTIC ELEMEISTS OF LITERA 
COMMUNICATION NETWORK 
THE LINGUISTIC ELEMENTS OF LITERAL COMMUNICATION 
NETWORK 
Communication may be defined as an act of 
transmitting information ideas and attitudes from one 
person to another person. The term 'communication' 
has been derived from the latin word'communico' which 
means sharing and not just sending messages. 
Therefore, we may say that communication is a social 
process, and is one of the countless ways in which 
human beings interact with each other in the society. 
The communication may be verbal, non-verbal, written, 
and audio-visual. The study of communication thus 
involves two aspects: a broad comprehension of 
mechanical means and the underlying theories of 
communication and more importantly, an understanding 
of how we use these tools in our daily round of 
informing,influencing, inspiring, communicating and 
entertaining one another. Communication presupposes a 
shared symbolic environment, a social relationship 
among those who participate and interact in the 
society. So we may say that communication in its 
simplest form consists of the transmission of 
information, ideas and attitudes from one person to 
another. A communicator sends a message through a 
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channel to an audience seeking some effect. 
The traditional concepts of communication is that we 
use communication to express our inner purposes, 
attitudes, feelings and to describe events and 
objects of the external world to produce sharedness 
between the speaker and the audience addressed. 
Another view is that patterns of social communication 
constitute the world as we know. Pearce (1989) 
presents the premise that we live in communication 
rather than outside of communication and use 
comunication for our own purposes. In the era of 
communication revolution, communication is far more 
important and central for human condition than ever 
before realized. There is recognition that multiple 
forms of communication exist in contemporary human 
society. After discussing the definition and nature 
of communication it is necessary to understand the 
social reltionship among those who participate to 
exchange their ideas, feelings, emotions, through 
communicative patterns. Now the need arises to speak 
of human communication rather than Communication 
alone in the present study. 
HUMAN CQMMONICATION 
According to Denis McQuail (1975) 'Human 
communication' may be defined as the sending of 
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meaningful messages from one person to another. These 
messages could be oral or written, visual or 
olfactory. Ashley Momtagu and Floyd Matson (1975) go 
a step further to define communication in a new 
perspective. According to their opinion human 
communication is a clash of symbols, and it covers a 
multitude of signs. But it is more than media, 
message, information and persuasion, it also meets a 
deeper need and serves a higher purpose. It is in 
brief, the essential human connection. W.S. cardon, 
an expert of kinesics, the science of body language 
develops the argument further. According to his 
observation, interaction within a culture is governed 
not so much by language, but by body synthesizers set 
in motion almost imnmediately after birth and 
thereafter conditioned by culture. Communication, 
therefore, is not a matter of isolated entities 
sending discrete messages back and forth, but a 
process of mutual participation in a common structure 
of rhythmic patterns by all members of a society. 
Elements of Human Communication 
Human communicatin can be an extraordinary 
complex process. But the systematic study and careful 
analysis of various aspects of interaction between 
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the people makes this study more simple & 
understandable. Following are the various elements of 
human communication. We can not explore each of these 
elements of human communication in detail, but we can 
give a brief explanation of how they are useful in 
human communication. 
Symbol, Memory, auid Meaning 
The basic act of communication begins when 
one decides to use a given language symbol to arouse 
a specific set of meanings in decoder. By meanings we 
refer to inner, subjective responses to images, 
interpretations, and feelings such as those aroused 
by each word we know. The act of communication is 
completed when the internal responses of the receiver 
are more or less parallel to those intended by the 
communicator. Thus the act of communication results 
in the correspondence of inner meanings between 
communicator and reciever. 
We cannot initiate, receive, or interpret an 
act of communication using standardized language 
symbols unless we have an adequately functioning 
memory from which to draw meaning. In addition, 
initiator and the receiver of a message can not 
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experience parallel meanings unless they have learned 
the same cultural rules linking the symbols and what 
they are supposed to represent. Memory is based in 
the central nervous system of the brain. 
Understanding the role of memory in the communication 
process provides a foundation for understanding the 
effects of mass communication. The most important 
concept that has emerged from studies of a physiology 
of memory is trace. A trace depends on a permanent 
biochemical change in nerve cell structure. Thus, the 
trace is a modification of nerve cell structure that 
can store details of prior experience for potential 
recall. 
Meaning emd Language Symbols 
The meaning of a given language symbol, then, 
is a specific trace configuration that we have 
learned to recover for that symbol. The trace 
explanation of human memory is important for 
understanding the basic act of communication because 
it enables us to understand how a communicator can 
formulate a meaning for a given symbol. As a result 
of learning a language of our culture as well as 
other experiences, we have billions of traces stored 
in our memories. These traces can be selectively 
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recalled or retrieved in various patterns or 
configurations and linked to words or other symbols 
according to the language rules we have learned. 
After discussing various elements of human 
communication, we propose to discuss the various 
types of cotnmunication. 
TYPES OF CatOnmiCATlON 
The need to communicate with each other in 
the society is a fundamental process. Each of us 
communicates with another person by directing a 
message to one or more of the person's senses; 
sight, sound, touch, taste, or smell. This is known as 
interpersonal communication, in contrast with 
intrapersonal communition in which one 'talks to 
oneself . A consumer who is angry at high meat 
prices may talk to a half-dozen neighbours 
interpersonally about a boycott; if he or she 
gathers some of them together for a coffee cup 
discussion, group communication is taking place. If 
the editor of the local newspaer publishes a letter 
from the consumer advocating the bycott, the idea is 
communicated to hundreds of others in a fraction of 
the time it would take to visit them 
individually.This is mass communication; a process 
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of delivering information, ideas, and attitude to a 
sizable and deversified audience through the use of 
media developed for that purpose. Now, we will 
discuss each and every types in detail. 
(i) Interpersonal Communication 
Interpersonal communication may be defined as 
face-to-face communication betwen two persons. In 
other words we may say that interpersonal 
communication is a dialogue or a conversation without 
any disturbance or obstruction of a machine like 
telephone. It is personal, direct, intimate, and 
allows for maximum interaction in word, gesture, and 
experience. A lot depends, however, on the 
relationship between the quality of status they 
enjoy, and the socio-cultural situation in which the 
exchange of ideas takes place. When a mechanical 
device mediates in an interpersonal exchange it is 
termed interpersonal mediated communication. 
(ii) Intrapersonal Communication 
Interpersonal communication is individual 
reflection, comtemplation and meditation. 
Transcendental meditation, for instance, is an 
example of such communication conversing with the 
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divine, may be termed 'transpersonal communication'. 
This is a vital experience in the religious and 
monastic life and places of prayers such as temple, 
mosque and churches. 
(iii) Group ConrnHin ication 
Group communication is a more complex process 
than interpersonal or intrapersonal communication. 
The larger the group the less personal and intimate 
is the possibility of exchange. In fact, as the group 
increases in size communication tends to become more 
and more of a monologue, for participation becomes 
problematic. The degree of directness and intimacy, 
therefore, depends upon the size of the group, the 
place where it meets, as also the relationship of the 
members of the group to one another and to the 
speaker. 
(iv) Mass Communication 
Mass communication is a process in which 
professional communicators use media to disseminate 
messages widely, rapidly, and continuously to arouse 
intended meanings in large and diverse audiences in 
attempts to influence them in a variety of ways. The 
study of mass communication begins with a knowledge 
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of the basic theory and process of cotninunication 
itself. Any process consists of a series of stages or 
steps by which something is transformed during a set 
of distinctive operations. We can distinguish five 
distinct stages that make up the process of mass 
communication. 
(a) A message is formulated by professional 
communicators. 
(b) The message is sent out in a relatively rapid 
and continuous way through the use of media 
(usually print, film or broadcasting). 
(c) The message reaches to relatively large and 
diverse audiences, who attend to the media in 
selective ways. 
(d) Individual members of the audience interpret 
the message in such a way that they 
experience meaning that are more or less 
parallel to those intended by the 
professional communicators. 
(e) As a result of experiencing these meanings, 
members of the audience are influenced in 
some way, that is, the communication has some 
effect. 
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The a r t of mass communication i s much more 
d i f f i c u l t than that of face- to- face discussion. The 
communicator who i s addressing thousands of d i f ferent 
p e r s o n a l i t i e s at the same time can not adjust an 
appea l to meet t h e i r i n d i v i d u a l r e a c t i o n s . An 
approach tha t convinces one par t of the audience may 
a l i e n a t e ano ther p a r t . The success fu l mass 
communicator i s one who finds the r igh t method of 
expression to e s tab l i sh sympathy with the l a rges t 
p o s s i b l e number of i n d i v i d u a l s in the aud ience . 
Obviously the mass communicator can not know the 
mental outlook and physical circumstance of everyone 
to whom the message goes. There are many p r inc ip les 
and techniques that can be used however, to ensure 
t h a t t h e message has an e f f e c t i v e impact on a 
g r e a t e s t poss ib le number of individual in the l a rges t 
p o s s i b l e aud ience . Some of t h e s e a re l ea rned by 
m a s t e r i n g the ba s i c t e c h n i q u e s of j o u r n a l i s t i c 
communication (writing, ed i t i ng , newscasting, graphic 
p r e s e n t a t i o n ) , other are learned by studying the mass 
communication process and by examining the character 
of t h e mass media. 
COMMUNICATION AND LANGUAGE 
Language i s the most s o p h i s t i c a t e d and v e r s a t i l 
means ava i l ab le to human beings for the communication 
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of meanings. We communicate primarily by the use of 
language, and by the manipulation of words. Sensory 
communication alone is not enough for human beings to 
survive. Hence the evolution of symbolic 
communication called language from non-verbal 
gestures to the verbal, and then to the written and 
printed word took place. The arts has grown out of 
this fundamental desire and need to express onself 
and to reach out to others. The principal task of 
linguistics is to investigate and describe the ways 
in which words can be combined and manipulated to 
convey meanings. An obvious use of language is to 
communicate information about the world about us and 
to get things done. Sometimes, by extension, we can 
use language to refer to hypothetical states of 
affairs, to imaginary worlds, and to our own and 
other people's ideas, wishes and desires, and we know 
that the world would have to be like for these 
statements to be true or false. Many fiction writers 
& Novelists obviously do this all the time. They 
invite their target audiences to enter an imaginary 
world and use language to refer to events & so on in 
this world. This use of language to covey information 
is often thought of as involving the literal use of 
language and has been called congnitive or 
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descriptive. 
Linguists, particularly those engaged in the 
textual or social study of language in use, might 
wish to adopt a less abstract view, particularly, if 
they are concerned with language as part of the 
communicative process as a whole. Some such linguists 
consider the relationship between the structure and 
communicative function of language to be so intimate 
that the structure itself is to some degree 
determined by the functions it serves. In this view, 
form and medium would be seen as closely 
interrelated. It is not hard to come up with certain 
evidence. Language one might argue, must have some 
substantial realization, and the relationship between 
language and the spoken medium is particularly 
intimate for obvious reason. The use of language 
involves an abstract knowledge of the nature of the 
units involved words and sentences - and the ways in 
which they can be brought together to comKiunicate 
meanings. 
COMMDNICATION AND INFORMATION 
Communication and information are not similar 
concepts or experiences. Communiction is not the 
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sending or receiving of information in whatever form. 
It is indeed a whole situation and an experience, of 
human relationship. Information on the other hand is 
made up of bits of messages, verbal and non-verbal 
and is essentially unilinear.Significant information 
can bring about a communication relationship, but not 
when the exchange of information is on an unequal or 
commercial basis. In such cases information turns 
into a commodity, an item to be bought and sold in 
the market place. A commodity may be defined as a 
price attached to it. Authentic communication is not 
helped but rather distorted by such 'Commodotized' 
information. An Argentinian scholar, Ricardo C 
Noseda, distinguishes between communication and 
information. According to him, communication is not 
an act but a process by which an individuality enters 
into mental cooperation with another individuality 
untill they come to constitute a common conscience. 
Information is just a unilateral translation of a 
message from an encoder to a decoder. 
THE PROCESS OF COMMUNICATION 
Researchers call our attention to four 
aspects of communication process : the encoder, the 
message, the channel and the decoder. A properly 
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trained communicator understands the social 
importance of his or her role and also knows what to 
transmit as the message. The communicator understands 
the charactristics of the channels (media) to be used 
and studies the varying interest and understanding 
levels of groups of people who make up the total 
decoder. The message is molded to the requirements of 
each channel used and to the capabilities and 
interests of the decoders being sought. 
Communication has been subjected to numerous 
and diverse conceptualisations. However, the key-
features of most difinitions are : 
(i) Human communication is a process of 
transmission of ideas, thoughts, feelings and 
behaviour from one person to another person. 
(ii) Communication is persuasive and seeks to 
obtain desirable response to what is being 
transmitted. 
ELEMENTS OF COMMUNICATION PROCESS 
Let us examine how our daily activities 
involve communication. We may talk to a person, write 
a letter, interview, watch a film or slide, prepare a 
write up or a pamphlet, organise an exhibition, carry 
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out a demonstration, participate in radio, T.V. 
Programmes - thus we are engaged in communication 
process. In essence communication means sharing of 
ideas among persons using verbal, visual, and 
written symbols. 
There are sveral elements in the 
communication process. To generate communication we 
need five basic elements: source, message, channel, 
receivers and effect of message. Who says what, with 
what purpose, to whom, in what situation, by what 
means with what effect. 
Objective In what 
situation 
WHO > WHOM >CHANNELS >MESSAGE >EFFECT 
(Linear Process of Communication) 
Figure - 2.1 
THE ENCODER 
The encoder is the source of message that he 
delivers to the people. The encoder can be the 
primary or secondary source of message. When he is 
secondary source of message, he may get the 
information from other source who is more 
knowledgeable about the message. But it is the 
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responsibility of the encoder to coiranunicate it to 
the people in the form then can understand easily. 
To make communication effective, encoder must 
know the characteristics of the decoder or audience. 
A good knowledge of decoders - their socio-cultural 
background, their needs, their problems, their 
limitations and level of comprehension will help the 
encoder to design an effective message. 
Source credibility is essential for effective 
communication. The encoder must have faith in what 
situation he is communicating; as well as his decoder 
must have full faith in the encoder. Therefore, it is 
essential that the encoder must have adequate 
knowledge, information on the topic that he is 
communicating about. Moreover, he must have the 
communication skills to convey the message in 
effective way. Thus source credibility can be 
generated by communication skills of the encoder, his 
information and knowledge about the topic of 
communication; and how responsive decoder is to what 
is being conveyed. 
THE DECODER 
Communication requires receivers and 
consumers of messages, the people with whom a 
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communicator communicates. A encoder must know his 
decoders charactristics in general. The decoders 
charactristics, their background, past experience, 
learning abilities, interests, attitudes and values 
etc can effect their receptiveness to the messsages 
conveyed as well as effectiveness of the messages. 
For example when we take a group of decoders 
consisting of farm families, we are selecting in 
general terms, because farm people are not a 
homogeneous group. The individuals in the group 
differ in their educational background, level of 
income, socio-cultural background, language, world of 
experience, and points of contact. These individuals 
may comprise the specific farm gtoup which may be the 
targeted decoder. Therefore to communicate 
effectively, it is necessary to know about general 
decoder charactristics but also to know the specific 
decoder. If the decoder is clearly defined and its 
charactristics is established, it will be easier for 
the encoder to put across the message. 
THE CHANNEL 
There is a need of channel, a carrier, a 
medium to communicate with the decoder. One can 
regard it as a vehicle that takes our message to the 
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decoder and their response to us. In many traditional 
societies for centuries, the spoken word has been the 
main means of communicating ideas. 
Communication of ideas through the spoken 
word is described by various terms - face to face 
communication, interpersonal communication, person to 
person contact, or word of mouth communication. This 
is the oldest and still the most effective among the 
various communication channels. 
The second medium is non-verbal communication 
channels, where the message is communicated through 
body gestures, facial expression, and non-verbal 
acts. When a mob burns a bus the commuters are 
conveying their hostility and discontent for the 
transit system. If a student sleeps through the class 
lectures, he is communicating his boredom perhaps. 
The written word has come to play an important role 
in communication today. The written message is used 
in many forms - posters, charts, blackboard,leaflets, 
wall newspaper, news stories, circular letters, 
pamphlets and flyers, besides the newspapers, 
magazines and books. Low rate of literacy can 
constraint the use of written communication. 
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Another mode of communication is through 
pictures. A picture is a symbol of real object. 
Pictures can be used in many forms to communicate 
such as illustrations, posters, photographs, 
exhibits, slides, filmstrips,films and models. While 
some pictures are self-explanatory, other requires 
use of written words.It is easier to convey ideas 
through pictures because they are more precise than 
spoken or written words. 
In our day to day life we realize that no 
single channel can reach all the people we want to 
reach. People vary in their experiences, . abilities, 
tastes, skills, attitudes etc. Therefore, the choice 
of channels depends on the charactristics of decoder. 
Therefore effective comunication attempts to choose 
the channel to suit the decoder. The experience also 
shows that people do not necessarily get the messasge 
in one single exposure. Repeated exporsures of the 
messages through variety of channels will reinforce 
the message and enhance its effectivity. At the same 
time saturation point both for message exposure as 
well as channel exposure must be avoided, since 
messages become effective at the saturation point. 
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One single channel can not be used to reach 
all kinds of decoders as well as to cotnmunicate all 
types of messages. Therefore a encoder must know what 
channel will work better for what type of messages 
and for what kind of decoder. Accordingly one may 
choose his message and channel to reach his targeted 
decoder. An encoder may use one or several channels 
depending upon the nature of the message or the 
target decoders. The message may have to be 
reinforced through different channels at the same 
time or at different points of time to ensure that it 
reaches the decoder effectively. 
Changing peoples attitude and behaviour is a 
slow process. This kind of change can not be produced 
by exposing the message to the audience once. It 
will require a systematic approach of extensive and 
intensive message exposure and reinforcements and 
channel mix over a period of time to achieve the 
desired commpnication effects. Therefore, for 
effective communication, appropriate channel should 
be selected as well used appropriately. 
THE MESSAGE 
The encoder must define the contents of the 
message and be clear about them. The contents may be 
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information, ideas, attitude, appeal etc. There must 
be something useful to say something which the 
encoder wants the people to understand and act upon. 
Before deciding the? exact message and an effective 
message a encoder must be affirmative about the 
following message elements. 
Does the decoder need this message. 
Will it help the decoder improve their 
knowledge or skill or both to do a 
specific job that they need to do. 
Has the message (idea) been tried before and 
found useful and profitable. 
Has it been recommended by appropriate 
authorities. 
Is the message specific. 
Is the information accurate, precise and exact 
Is decoder equipped to take the message. 
Is the idea compatible with the existing 
socio- cultural conditions in which they 
live and work. 
Is the information update and timely. 
Only such messages that pass these tests will be 
received acted upon and provide the decoder and 
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encoder satisfaction. Message is a set of codes that 
has its own meaning to the encoder and decoder. The 
code could be verbal non-verbal or written. Message 
has a content or theme. It has a style which is 
reflective of culture, sub-culture, geographic area 
and contexts involved. The effectiveness and 
responsiveness to the message depends on its 
presentation (style). Sometimes the stereotype 
presentation may overkill the effectiveness of the 
message. 
PSYCHOLINGUISTIC ASSESSMENT OF LINGUISTIC ELEMENTS 
IN COMMUNICATIVE BEHAVIOUR 
The aim and object of psycholinguistics is to 
describe the process of language use. It is concern 
with the relationship between messages and the 
individual transmitting or receiving these messages. 
Osgood (1953) has rightly observed that 
psycholinguistics deals with the processes of 
encoding and decoding as they relate status of 
messages to state of communicators. As discussed in 
the earlier section of this chapter encoding and 
decoding are transitions from one behaviour 
modality to another. In encoding the perceptions, 
thoughts, and feelings of the speakers are translated 
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into a behaviour modality i.e. verbal behaviour. It 
reflects the behaviouristic flavour of a 
communicative act. What the speaker has to encode 
and what happens when the listener decodes, have 
mainly behaviouristic tilt. The concepts of 
encoding and decoding suggests trasnlating into and 
from a code. Code represents the systematic aspects 
which has proved so important in the analysis of 
linguistic events. Linguistic communication always 
communicates by means of a system of sign & symbol. 
It begins when as communicator decides to use a 
given symbol to arouse a specific set of meaning in 
another person. Meaning have refers to inner 
subjective responses to linguistic elements. The act 
of communication is completed when the internal 
responses of the receiver are more or less parallel 
to those intended by the communicator. 
Much of our communication is carried out by 
formal language rather than by visual presentation. 
Formal language is symbolic in the sense that it 
represents the realities of life. It substitutes the 
realities which it attempts to represent. The real 
world is more complex and colourful than the 
linguistic signs used to convey meaning. However, 
linguistic sign (word) and its referent are fused 
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as a whole in the mind of individual. In the light of 
this obseirvation, a word may be defined as a sign 
used in order to communicate human thoughts. 
THE THEORETICAL CONCEPTS OF SIGN & SYMBOLS 
The present section examines the theoretical 
concepts of sign and symbol as given by the various 
scholars. It presents the views of five different 
schools of thought. 
(A) BUHLER (1934) 
Buhler in his work *Sprachtheorie' presents 
a concept of sign, expression & symbol in a model 
which is commonly known as "Buhler's Organon model". 
This model deals with a subject to what modern 
mediating response theory are about. 
Objects and Events 
Expresseion 
(Symptom) 
Representation 
(Symbol) 
ippeal (Signal) 
Source 
(Speaker)' 
Receiver 
(Listener) 
BUHLER'S ORGANON MODEL (1934, Page 28) 
^^ nCURE - 2.2 
As presented in the above figure, three 
features of phenomenon turn it in a three fold ways 
into a sign. These three features are represented in 
a triangle which have three sides corresponding to 
its three modes of sign quality. The phenomenon is a 
symbol in relation to objects and events it 
represents because of its dependence on the speaker 
whose inner feeling it expresses. It is a signal 
because of its appeal to the receiver whose behaviour 
it guides. Thus, a communicative process undertakes 
the three aspects, the phenomena may be related to 
(i) The events in the real world, (ii) The state 
of the encoder and (iii) The effect on the 
decoder. At the first level the linguistic elements 
are viewed for its representational function. In the 
second stage it is taken as an expression and in the 
third as a signal which effects the decoder. 
Despite certain deficiency in the model 
which possibly results from the philosophical 
approach. Buhler presents a very convincing theory of 
sign, signal, and symbol. 
(B) FERDINAN DE SAUSSURE (1857-1913) 
Ferdinand de Saussure has also emphasized the 
role of 'signe', ^signifie', and ^signified' in human 
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communication. He stresses the arbitrariness of the 
connection between the sign and what it signifies. 
'Signe' is the unit which is produced by the 
association of 'signifie' and 'signifiant'. 
*Signifie' is not the object itself but the concept 
'signifiant' not the sound, but the psychological 
trace of the sound. 'Signifie' and 'signifiant' are 
therefore, abstractions which in the system are 
placed into the area of language. The term 'signe' 
confirms the Saussarian view of the meaning of a 
word as some thing definite. Saussure talks about 
these concepts within the strict bound of linguistic 
sign. 
(C) C.S. PIERCE (1839-1914); SEMIOTIC CONCEPT OF SIGN 
& SYMBOL 
A more compact relationship between sign and 
what it designates has been established by Pierce, a 
famous American Scientist. 'Sign' for Pierce is 
something which denotes some fact or object to some 
interpretent thought. 'Signs' and 'symbols' are the 
medium through which the categories of the universe 
are to be expressed and communicated. He 
distinguishes between 'icon', 'index', and 'symbol'. 
In icon the sign has the similarity to what is 
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signified, in 'index', the sign is causally connected 
with the things signified, while in 'Symbol' the sign 
is connected with what is designated according to 
conventional irule. The 'icon' is a literal image, 
which refers to the object that it denotes merely by 
virtue of its own characteristics. In other words 
icon represents only the formal aspects of things 
and therefore it exist only in consiousness. 
Index bears no significant resemblance to 
its objects it refers to. It directs attention to its 
objects by blind compulsion. In other words they 
make an organic pair. 
Symbol is a sign which refers to the object 
by virtue of a law usually and association of 
general idea which operates to cause the symbol to be 
interpreted as at refering to that object. This law 
is established by human being therefore, it has a 
purely conventional origin. The meaning of symbol is 
assigned by the interpreting human beings. 
(D) PORT ROYAL GRAMMAR AND CONCEPT OF SIGN 
Port Royal School of Grammar has also 
presented the concept of sign. They believe that 
when we consider a certain object as a major 
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representation of the idea we form of this object is 
that of a sign. This is how we usually consider maps 
and pictures. Thus the sign contains two ideas. First 
the idea of the things which represents second idea 
of the things represented, and its nature consists 
in giving rise to the second ideas through the first 
one. What makes up the nature of the sign is 
therefore as much every representation involved as 
the power of representation that it possesses. It 
operates on the mind not only the symbolic 
represenation but also as directly in doubt with the 
power of representing. They believe that there is no 
intermediate element between the sign & its content. 
Hence, the question of the meaning of the linguistic 
sign does not arise and the grammar includes no 
theory of meanings or of the word as a meaningful 
unit. 
(E) HJELMSLEV'S 6L0SSMATIC (1899-1965) 
Hjelmslev has presented Glossmatic concept of 
sign. He is strongly influenced by Saussure and 
therefore he considers language to be a sign 
structure. Hjelmslev speaks of 'sign expression' and 
'sign content' which are described as two planes of 
language. It is a characteristics feature of 
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Glossmatics that 'expression and 'content' are 
regarded as completely parallel entities to be 
analysed by means of same procedures leading to 
analogous categories. Thus in Glossmatic concept 
language is first and formost a sign system but 
from the points of view of its internal structure it 
is a system of 'figura' that can be used to 
construct signs. If there is confirmity between 
content and expression there is no need to 
distinguish between the two planes of 'content' & 
'expression'. 
THE CONCEPT OF TRACE AND LABELLING IN HUMAN 
COMMUNICATION 
The trace explanation of human memory is 
important for understanding the basic act of 
communication because it enables us to understand 
how an encoder can formulate a meaning for a given 
symbol. As a result of learning the language of our 
culture as well as other experiences, we have 
billions of traces stored in our memories. These 
traces can selectively recalled or retrieved in 
various patterns or configurations and linked to 
words or other symbols according to the language 
rules we have learned. The meaning for a given 
language symbol, then, is a specific trace 
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configuration that we have learned to recover for 
that symbol. 
So far we have seen that in initiating an 
act of communication a person must identify an 
appropriate configuration of traces and then 
determine if a given symbol is a suitalbe means for 
expressing the desired meaning. To accomplish this, 
the person must search his or her total array of 
stored traces for appropriate meanings. We can 
assume that this mental search involves a comparison 
process much like a computer's search through a vast 
data bank when potentially suitalbe traces have been 
identified, they can be brought together into a 
configuration that seems to represent the desired 
meaning. 
Assigning a particular language symbol to a 
set of intended meanings is called labelling. 
Selecting a suitable label express what we have 
in mind is critical part of communication. It is this 
step that change the intended message for internal 
meanings located in the traces of the encoder to a 
form that someone else can respond to . But before 
that can happen the distance between encoder and 
decoder must be overcome. In other words, the 
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message must be sent or transmitted across the space 
between them. 
This can be i l l u s t r a t e d through the 
diagram g iven below: 
Intensive Encoding Decoding In t e rp r e t i ve 
behaviour- >behaviour- >Massage- >behaviour- >behaviour of 
of speaker of speaker of speaker of speaker 
F i g . 2 .3 
Perceiving and understanding the message, the 
person towards whom a message is directed engages in 
activities that are in many ways reverse form of the 
communication activities. First we can assume that 
the receiver is paying attention to the communicator. 
This implies a state of readiness to percieve the 
pattern of physical events - the information that is 
being transmitted. Perception is the mental activity 
by which sensory input from our eyes and ears is 
classified into recognizable categories and meanings. 
For example, when we perceive a word we must first 
identify the incoming pattern of physical events 
as a known language symbol rather than some other 
kind of event. This implies that we understand that 
the communicator expects some specific internal 
response on our part. Once we have perceived symbol, 
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we begin the process of interpreting it of assigning 
meaning. 
This assignment of menaing to a langauge 
symbol by a receiver is reverse labelling. We may 
recall here that in labelling a encoder assigns a 
symbol to an intended meaning. In reverse labelling 
a receiver assigns a pattern of meaning to a 
percieved symbol. To assign meaning, we search and 
compare trace configurations. Once we have decided 
which pattern of internal experiences corresponds 
best to the percieved symbol, we have interpreted the 
message. That is the symbol has activated a pattern 
of subjective experiences - images understandings 
and feelings - that have been stored in our memory, 
a pattern that was unprinted as a result of earlier 
learning. Thus, if we are following the same 
cultural rules of the language as the encoder our 
internal experiences of meaning will be more or less 
parallel to those the encoder intended and built 
into the message. At this point, a basic act of 
communication is completed. 
Thus far we have explained the act of human 
communication at a very simple level. Common sense 
tells us that in several ways interpersonal 
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communication is more complex than our description 
indicates. First, people use elaborate patterns, not 
isolated words, in their messages. Second, people 
may fail to understand what the other person is 
saying, or they may misread a written message. In 
other words, there are various sources of inaccuracy. 
Finally, communication is a back - and - forth 
process, as people respond to the content of each 
others meanings, ask for clarification indicate 
agreement and so forth. 
We seldom communicate with just one word. 
Normally we put words together into patterns 
according to rules in sentences, paragraphs, and 
various grammatical constructions. These patterns 
themselves introduce meanings that go beyond the 
meanings associated with each of the words used. For 
example, the pattern "The boy hits the car" implies a 
meaning totally different from the pattern "The car 
hits the boy", even though the words are identical. 
It indicates that patterns have their own meanings. 
These patterns pose no serious problems in 
understanding the nature of communication. We learn 
the patterns and their associated meanings as part of 
our language, just as we learn the meanings of each 
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word. Thus the use of patterns by the encoders and 
decoders follow the same general principles we 
describe for the use of one of these patterns. The 
patterns correspond to configurations of traces 
that are aroused in a parallel manner in both 
encoder and decoder. 
ACCnSACY IN COMMDNIATION 
We know from everyday experience, that the 
meanings intended by encoders and those arouse in 
decoders are not always perfectly parallel. In fact, 
complete accuracy - a perfect match or congruency, 
between the meanings of both encoders & decoders is 
likely. Congruency is likely only in the case of 
very trivial messages. The opposite incongruency, can 
be defined as any reduction in the correspondence 
between the trace configurations of the encoder (the 
intended message) and those of the decoder (the 
interpreted message). 
The causes of incongruency, or loss of 
accuracy, are many. Incongruency can result from dim 
light, poor acoustics, disruptive sounds, or any 
other physical condition that interferes with the 
transfer of information. In congruency can also be 
caused by memory failure, faulty perception or 
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unfamilarity with the language - that is, by any 
psychological, social or cultural condition that 
reduces similarities between the intended meanings 
of the encoder and the interpreted meanings of the 
decoder. This leads us to an important principle of 
human communication: the greater the amount of 
incongruency, the less effective communication will 
be in achiving either mutual understanding or an 
intended changes in the receiver. 
MANIPULATION OF LINGUISTIC ELEMENTS IN URDU PRINT 
MEDIA 
As discussed earlier mass communication is 
the transmission of message to a large group of 
person. It may occur in a face-to-face setting (Oral 
communication). In literal mass communicative system 
feedback present in oral communcation is found 
absent. It is true that oral communication like 
Television and Radio also do not have immediate 
feedback but all other oral communications are 
congnizant of the feeback they receive. 
Since a news editor of a newspaper is limited 
to feeback on a delayed basis he finds it difficult 
to meausre effectiveness of his communicative power. 
He also does not possess any kind of control over the 
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situation in which his message is recieved. Thus the 
perimeters within which an eidtor of a newspaper 
functions is both narrow and more rigidly defined. 
An effective news editors remains aware of the 
constraints, recognizes their implications and plans 
his strategies accordingly (Fatihi 1993) . 
The present study attempts to analyse the 
strategical manipulation of linguistic elements by 
Urdu news editors to counter the constraints of 
print media. For a detailed analysis of the 
manipulation of linguistic elements, attempt has 
been made to employ the theoretical concept of 
Coordinated Management of Meaning theory (CMM). The 
data for the present study has mainly been gathered 
from the language used in Urdu dailies like. 
Qaumi Awaz 
Sangam 
Qaumi Tanzeem 
Siyasat 
Inqalab 
Some of these dailies like - Qaumi Awaz & 
Siyasat have the largest circulation among Urdu 
speech communities and attract largest section of 
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the society. The successful circulation of these 
papers may be due to their effective coiranunication 
management, which will be examined by applying the 
theoretical concepts of Coordinated Management of 
Meaning Theory. 
The basic assumption in coordinated 
Management of Meaning Theory is about coordination 
of human behaviour in communication. By assigning 
meaning to it coordinated Management of Meaning 
theory coordinates the social action with life script 
and the relation with others. The concept of the 
system is based on the fact that what meaning we 
attach to the social function. It is called 'pre-
figurative force' which is different from 'practical 
force' of communication. The difference between pre-
figurative force and the practical force mainly lies 
in the fact that pre-figurative force revolves around 
the pre-existing meaning while the practical force 
attempts to highlight the consequents that we want to 
bring about. 
In the language of the urdu newspapers pre-
figurative force and the practical force are equally 
used to reduce the uncertainty in message 
communication. 
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PRE-FIGURATIVE FORCE IN THE LANGUAGE OF URDU 
NEWSPAPERS 
The pre-f igurative force is used as a 
strategy of communication by some of the leading 
newspapers of Urdu. As mentioned above pre-figurative 
force deals mainly with the pre-existing meaning of 
words. The applicaiton of this force make language 
use more simple easily adaptable and highly 
effective. The analysis made in this study confirms 
that there is a concious effort of reducing 
incongruency by applying the process of 
simplification of expression & nativization of loan 
words and loan blends. 
SIMPLIFICATION OF EXPRESSIONS AS A STRATEGY OF 
COMMUNICATION MANAGEMENT IN URDU PRINT MEDIA. 
The process of simplification is considered 
as master process in the communicative system. The 
pervasive importance of simplification lies in its 
fundamental role in dissemination of information. The 
simplification of language helps in dissiminating 
informations through a simple and effective code 
which is easy to be decodified by the listener. The 
Urdu Print media is full of such examples where a 
simplified form of language is prefered over highly 
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polished way of expression. The simplification of 
expression makes communication more effective in 
exchanging thoughts and shaping attitudes. It also 
reduces the possibility of incongruency and 
inaccuracy and makes the message ultra informative. 
The term incongruency or uncertainty is used when 
a message is miunderstood even though the message is 
received exactly as it was transmitted. The 
communicator for example make use of expressions 
that are infamiliar to audience may result in 
incongruency or inaccuracy. To reduce the possibility 
of incongruency the processes of simplification is 
employed as communicative strategy. The exmaples 
given below confirms that simplification of 
expression is an effective communicative strategy 
in Urdu print media. 
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1. Arunachal Asembli Chunao Hafta ko 
Bihar me intekhab maltavi 
Qaumi Awaz 09.03,95 
2. Urisa me dusre marhale ki poling 
Bihar me dusre daur ki poling kal 
Qaumi Tanjeem 09.03.9 
3. Astrelia ko 14 ran se Shikast 
Pakistan ki Hindustan se haar 
Qaumi Awaz 09.03.95 
4. Adalati tahgiqat ka hukm jari 
CBI ke jarie Janch karane ki mang 
Siyasat 20.01.9E 
5. Etmi Program tark karne ke liye koi dabao nahi Qaumi Awaz 20.01.9! 
Etmi Program mansukh karne ke liye koi dabao nahi 
6. Embri ki masurkun baling 
Methuj ki tabahkun baling 
Qaumi Awaz 09.03.9! 
7. Himaet hasil na hone ki vaja se mohlat mangi Siyasat 
Madad ki darkhast par hind ka masbat radde-amal 
04.11.9 
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In the examples cited above the preference has 
been given to simple, adaptable expressions like -
'Chunao'. The word *Chunao' nowdays is used very 
frequently in Urdu dailies just because of its 
communicative effectiveness. The news reader prefers 
this word because he feels that it can easily be 
comprehended by the common masses. On the other hand 
the perso-arbic expression 'intekhab' is not 
preferred because of its high sounding qualities. At 
the scale of coordinated Management of Meaning 
Theory, 'Intekhab' is measured as less 
communicative. 
The notion of 'timeliness' again goes in favour 
of 'Chunao' because the mind easily selects it as a 
suitable 'label' from the billions of 'traces' stored 
in our mind. Selecting a suitable label in a given 
time frame is the critical part of Urdu 
Communicative system. 
The examples listed above shows that the 
management of language is mainly based on the 
principles of accuracy, digging up facts and 
thoroughness of news coverage. The great difference 
in the use of language in daily and weekly 
newspapers is the addition of the element of 
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timeliness. The principle of "todays news today" 
dominates minds of news eidtors and staff members 
of daily newspaper and effects the management of 
language quite remarkably. The concept of timeliness 
accelarates the process of communication management 
which results in simplification of expression. 
NATIVIZATION OF LOAN WORDS AND LOAN BLENDS AS A 
STRATEGY OF COMMUNICATION MANAGEMENT 
Loan words, loan blends and loan 
translation are the linguistic processes which help 
in lexical innovations in the language. An analysis 
of the vocabulary of any sophisticated language 
release that the presence of loan words is more or 
less a universal linguistic phenomena. When two or 
more languages come into contact they are bound to 
influence each other in various ways. Certain 
scholars have gone even to the extent of declaring 
that there is no language which is absolutely free 
from linguistic borrowings. The percentage of loan 
word may only be determined by the degree of its 
contact with lending language as such it is bound to 
vary from language to language. 
Nativization of foreign linguistic elements 
in Urdu print media is a common phenomenon. 
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Nativization of foreign words is an automatic 
process which is carried out without any conscious 
effort. In Urdu print media the process of 
nativization is used as a communicative strategy to 
assimilate the loan expression. 
Nativization of foreign linguistic elements 
is a common phenomenon of Urdu print media. A 
foreign element which may be necessiated by any 
situation is after all a foreign element. It can 
not be easily assimilated into the linguistic 
framework of Urdu. The process of nativization makes 
necessary modification to suit it to Urdu linguistic 
framework. These words are commonly modified 
according to the phonological and morphological 
system of Urdu. Nativization of foreign elements is a 
spontaneous process and no concious effort is made 
to modify these elements according to the rules of 
native language. The phonological modification 
becomes physiological necessity because of the static 
nature of speech mechanism which a native speaker 
devlopes in his early age. Nativization of these 
expressions make them more simple to articulate. The 
impact of nativization is more perceptible in the 
speech of those native speakers who have no formal 
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education in the language from which the foreign 
elements are borrowed. A number of linguistic process 
like substitution, elision, assimilation, epenthesis, 
consonantal intrusion, metathesis, prothesis, 
ephasis, aspiration, retroflexion, palatalization. 
Gemination are employed to nativized the expression. 
These are the common processes through which the 
foreign elements are accomodated within the limited 
system of the native language, 
Urdu news editors are fully aware of the 
relevance of nativization of one's language and 
therefore they prefer to use nativized foreign 
expression which have a number of structural impact 
on the linguistic elements used in urdu news papers. 
PHONOLOGICAL MODIFICATION 
The term phonological modification is used 
for a mechanism through which phonological pattern of 
a word is simplified. This mechanism help in 
nativizmg the foreign expressions. Given below are 
the examples of phonological modification: 
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English Words 
Technology 
Bombarding 
Parliament 
Hospital 
Bottle 
Captain 
Box 
Officer 
Neuclear 
Atomic 
Geography 
Godown 
Nativized Expressions 
taknaloji 
bambari 
parliamani 
haspatal 
botal 
kaptan 
baks 
af sar 
nukliai 
etmi 
jographia 
gudam 
MORPHOLOGICAL MODIFICATION 
The mechanism of morphological modification 
helps in nativizing the foreign expression. In the 
process of morphological modification foreign 
expressions are simplified by applying the nativized 
morphological process. For example, preference to 
Urdu Plural markers {on} in expression like 
{kalejon}, {iskulon}, help in nativizing the 
expressions. Following are the examples of this type 
as given below: 
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English Expressions Nativized Expressions 
School+s 
Course+s 
Speaker+s 
Case+s 
Line+s 
Match+es 
Member+s 
Leader+s 
Letter+s 
Editor+s 
Card+s 
Scheme+s 
Train+s 
Film+s 
Team+s 
Schools 
Courses 
Speakers 
Cases 
Lines 
Matches 
Members 
Leaders 
Letters 
Editors 
Cards 
Schemes 
Trains 
Films 
Teams 
Iskul+on 
Kors+on 
espikar+on 
Kes+on 
laen+on 
Maech+on 
Membar+on 
Lidar+on 
Letar+on 
Editar+on 
Kard+on 
Eskim+on 
Tren+on 
Film+on 
Tim+on 
= Iskulon 
= Korson 
= espikaron 
= keson 
= laenon 
= Maechon 
= Membaron 
= Lidaron 
:^  Letaron 
= Editaron 
= Kardon 
Eskimon 
= Trenon 
= Filmon 
= Timon 
HYBRIDIZATION 
Borrowing to a great extent is responsible 
for hybridization of expressions. The process of 
hybridization is used to nativize the expression. A 
foreign word alongwith the native word reduces the 
foreignness of expression and thus become 
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naturalized and nativized in course of time. Such 
expression becomes an integral part of the language. 
These expressions have completely assimilated in 
the language. The native speaker of urdu may also 
find it difficult to recognize the foreign elements 
of these expressions. Following are the hybridized 
expression as used in Urdu news media. 
English Expressions 
Secular forces 
World Bank 
Economic Policy 
Ruling Party 
High level meeting 
Trade Union 
Advisory Committee 
Training Camp 
Secular elements 
Senior Journalist 
Educational loan 
World Conference 
Identity Card 
Hybridized Expression 
Sekular taqat 
Almi bank 
Mashi Palisi 
Hukmaran Parti 
Ala Sathi miting 
Tijarati Unian 
Mushavrati Kamiti 
Tarbiati Kaemp 
Sekular anasir 
Senior Sahafi 
Talimi Ion 
Almi kanferens 
Shanakhti kard 
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SEMANTIC MANIPULATION 
(A) Restriction of Meaning: 
Restriction and extension of original 
meaning is the commonest feature of Semantic change 
in any language. The potent cause for restrictions 
of the sense of word which generally has wide 
connotation is said to by its constant use in fixed 
context. Such context would be a political, economic 
or cultural discourse. Semantic restrictions may also 
result in the nativization of expressions. For 
example: 
gnqi -i ah word Restricted Nativized meaning 
Assembly Lejisletib asembli 
Congress Politikal Parti 
Bank Mani bank 
Station Reive Isteshan 
The examples cited above show that the 
English expressions are used in Urdu print media a 
restricted meaning. For example, the English word 
assembly means: 
(a) a Company or person gathered for. 
(b) a signal given by drum to assemble. 
(c) a legislative body. 
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On the other hand its use in Urdu news media 
is restricted to legislative body. Same can be said 
about 'Congress' which has the following shades of 
meaning in English. 
(a) the act or action of coming together 
(b) a formal meeting of the delegates. 
(c) supreme legislative body of a nation or 
republic. 
In Urdu newspapers the word 'Congress' is 
mainly used for a particular political party. The 
restriction of meaning in Urdu usage makes the 
expression nativized. Similarly in the case of 
'Station', in English it is used as 'stopping place' 
but its usage in Urdu has been restricted to 
railway station. 
(B) Extension and Displacement of Meaning: 
By the process of extension and displacement 
of meaning many foreign expressions have been 
nativized in Urdu news media. For example : 
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Rnqi-imh Wnrri Extended natjvized meaning 
Plant extended to etmi plant, Power Plant 
Press extended to Press release, Press Conference 
Cable extended to telegram 
ticket extended to Postal Stamp. 
The examples given above further confirm 
that some of the English words are used in Urdu news 
papers in a extended form. For example English word 
cable can be used for any kind of wire but its usage 
in Urdu has an extended connotation of "telegram". 
The same can be said about 'press' , 
'plant',& 'ticket' all these words are used in Urdu 
in their extended connotation. 
INCONGRUENCY BECAUSE OF OVERDEPENDENCY 
Overdependence on the process of 
simplification and nativiztion may result in 
incongruency where a message is misunderstood even 
though it is received exactly as it was transmitted. 
In Urdu newspapers the news editors in their attempt 
to over simplify the expressions use words or 
expressions that are unfamiliar to Urdu speakers. In 
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some other cases they use words or expressions which 
may have one meaning for the encoder (news editor) 
and another meaning for the decoder (news reader). 
For example: 
INCONGRUENT 
EXPRESSIONS 
Khangiana 
Imadal 
Lafzi jharap 
Evanka Kuanan 
Jadidyawa 
Benazir 
Sifar Saat 
Bacca Majduri 
Ladai bandi 
Shuruati aur 
Bedard 
Siasi jamanat 
Zabar dast 
POSSIBLE EXPRESSIONS 
Nijikari 
Rahat 
Takrar 
Chahevan 
Jadidkari 
Bemisal 
Waqfa 
Tifl mazduri 
Jang bandi 
Ibtadai marhala 
Beraham 
Siasi giroh 
Zordar 
GLOSS 
Privatization 
Relief 
Wordy duel 
Well of the house 
Modernization 
Unprecedented 
Zero hour 
Child labour 
Cease fire 
Begining stage 
Merciless 
Political party 
Wonderful 
PRACTICAL FORCE IN THE LANGUAGE OF URDU NEWSPAPERS 
As discussed earlier in one of the section 
of this chapter the practical force is defined as a 
force highlighting the consequence that language 
manipulator want to bring about. Practical force has 
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manipulator want to bring about. Practical force has 
been used as a tool to communicate messages quite 
effectively in Urdu print media. The practical force 
strategy is mainly used in directive and problem 
solving styles of communication in Urdu Print media. 
The editorials of the newspapers are marked by the 
directive style of communication where sentences are 
phrased to assert influence on the neewspaper reader. 
The authority centred behaviour of newspaper editors 
cultivate the directive style of expression when 
practical force occupies a prominent position. 
The problem solving style also involves the 
practical force for processing the information about 
the word. The style is characterize by a search for 
the best alternative expressions rather than stale 
expressions. The Urdu newspapers employing the 
practical force has a largest circulation in Urdu 
speaking area due to the fact that their 
communication management has become very popular 
among rural masses. The coined expressions with 
which the news are conveyed with newspapers is one 
of the reason of their popularity Many expressions 
coined by these newspapers have stablized and 
standardized in formal use. A few examples are given 
below. 
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Urudu Expressions Used in 
Print Media 
Gloss 
Igtisadi taaun 
Takhfife aslaha 
Jamhuri taqat 
Salamati Kouncil 
Intajami adalat 
Hawai bainbari 
Fauj i tasadum 
Parlimani hokumat 
Siyasi mushir 
Ibtidae muaheda 
Intekhabi muhim 
Hawai j ang 
Siyasi Safir 
Economic Cooperation 
Non-armament 
Secular forces 
Security Council 
Administrative Court 
Aerial bombardment 
Armed Conflict 
Parliamentary Government 
Political advisor 
Preliminary treaty 
Election compaign 
Aerial warfare 
Political ambassador 
The introduction of new concepts through in-
novated expressions does not follow a streotype as it 
happen with the effort of the governmental agencies. 
Therefore the Urdu newspaper language provides a rich 
data on how a language develops new registers in the 
normal course of its use in areas and roles in which 
the speech community had not employed it before. 
Halliday (1974) defines register as "a set of 
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meanings that is appropriate to a particular 
function of a language together with the words & 
structures, which express these meanings. In the case 
of innovations and experiences which originate in a 
speech community new expressions arise with native 
components in the form of words, compounds and 
phrases. The language of Urdu newspapers which is 
the media for communicating local, national and 
international event is therefore a fascinating area 
to study the processes underlying the formation of 
new expression and styles which are intended to 
bring modern knwoledge within the reach of Urdu 
speech community. The Urdu newspaper gave a lead in 
employing the innovative style in the language of 
Urdu news media as opposed to the literary styles 
which enjoyed the patronage and favour of the poets 
and writers. The Urdu newspapers, in order to 
efficiently serve their role as mass media had no 
alternative but to adopt a new innovative simpler 
and effective style. 
MECHANISM OF PRACTICAL FORCE 
The language of Urdu mass media have 
employed different mechanisms of practical force to 
make its language simpler, effective and highly 
communicative. 
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BORROWING 
A common mechanism though not a frequently 
favoured one is straight borrowing from English. The 
Urdu news editors prefer these words because of their 
brevity of form, wider currency and pronuncibility. 
English Loan Words Used Expression in Urdu 
Reservations 
Secular 
Commission 
Security Camp 
Conference 
Match 
Supereme Court 
Control room 
Rocket 
Assembly 
Appeal 
Opposition 
Principal 
Meeting 
Party 
Rizarveshan 
Sekular 
KamiShan 
Sekuriti Kaemp 
Kanferens 
Mach 
Suprim Kort 
Kantrol rum 
Roket 
Esembli 
Apil 
Apozishan 
Prinspal 
Miting 
Parti 
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CALQUIN6 
The mechanism of calquing create new words 
or expression in imitation of another language. 
Coined Expressions 
Kala bazar 
Kala dhan 
Kala din 
Kala rupia 
Hazir dimaghi 
Ghaeb dimagh 
Siah fehrist 
Kala dhanda 
English Expressions 
Black market 
Black wealth 
Black day 
Black money 
Presence of mind 
Absent minded 
Black list 
Black business 
The above given examples are cases of 
literal translation of idiomatic phrases in English 
which have become more expressive in Urdu. The 
association of black with evil have resulted in a 
form of number of Urdu expressions. 
LOAN RENDITION 
Loan rendition is a mechanism in which the 
model of the donor language furnishes only a general 
limit or semantic cues for the reproduction of new 
conepts in the language of urdu news media. 
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English Expressions Coined Expression 
Non-Aligned movement 
Geo-politics 
High level meeting 
Non - Armament 
Non aggression pact 
Non-cooperation 
Anti-inflationary measures 
Na-va basta tahrik 
Geografiyai Siyasat 
Ala satahi miting 
Takhfife aslaha 
Adm jarihat ka samjhauta 
Adm taaun. 
Afrate zar ke khelaf 
iqdamat 
LOAN CREATION 
The mechanism of loan creation coines 
expressions which are stimulated not by cultural 
innovations but by the needs to match the existing 
concepts of the language of Urdu print media in a new 
context. 
English Expressions 
Progressive 
Terrorist 
Revolutionary 
Opportuinist 
Sentimental 
Communist 
Selfish 
Testimonial 
Tour 
Coined Expressions 
Taraqqi pasand 
Dahshat gard 
Inqalab pasand 
Maslehat parast 
Raham dil 
Ishtamaliat pasand 
Khud garz 
Sadaqat nama 
Tafrihi safar 
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In the examples given above, the meaning 
equivalence is primarily established through the 
newspaper usage. In Urdu, equivalent expressions are 
dug out of perso-Arabic sources. This has been a slow 
but a steady process in building newspaper register 
in urdu. 
ZNCONGRUENCY BECAUSE OF OVERDEPENDENCY 
Some of the news editors of Urdu news media 
ignores or overlooks the importance of the level of 
education of target audience in the process of 
developing new effective style. In so far as the 
language of newspaper is means of communication new 
style should fulfil the communicative role of 
newspapers. An overdoze of urbanization may lead to 
incomprehensibility. An elitist approach for the 
language of news media may not be liked by everyone 
in urdu speech community. 
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English 
Expressions 
Coined Possible simple 
Expressions Expressions 
Geo-politics 
Disputed 
Fundamentalist 
Moderates 
Rampage 
Absence 
Disorder 
Jografiai siyasat Ilaqai siyasat 
Mutnaza fi Mutnaza 
Kattar Pasand Buniad parast 
Darmeani rujhan vala Etdal pasand 
Bharak gaya Bharak utha 
Ghaer hajir Ghaermaujud 
Be tartibi Bad nazmi 
ABBREVIATION 
The shortening of certain forms of language 
to reduce the time and effort spent on the use both 
in speech and writing is commonly known as 
abbreviation. Abbreviation is used as one of the most 
effective mechanism of practical force. Urdu 
newspapers have a tendency to use English 
abbreviations to communicate the message. Despite our 
efforts we failed to get a coined abreviated 
expression in Urdu newspaper, however a list of some 
of the English abbreviated form commonly used in Urdu 
print media is being given below. 
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Abbreviated Form Expanded Form 
IB 
ILO 
UNO 
NOC 
OSD 
ICAO 
CBI 
IMF 
GNP 
ITPO 
Khufia Beuro 
Baniquami Mazdur Tanjin 
Idarae Iqwame Mutaheda 
Sanad Adm Etraz 
Afsar Barae Faraez Khosusi 
Baenul Iqwami Sivil Hawabaz Tanzitn 
Markazi Taftish Biuro 
Banaqwami Mali Fand 
Khan Qaumi Paedavar 
Tijarti Farogh Ki Hindustani Tanzii 
ACRONYM 
Another most productive mechanism of 
practical force is based on acronyms, a process where 
words are formed with the combinations of initial 
letters or syllables. Urdu newspapers have directly 
borrowed this expressions from English. No effort has 
been made to coin its own acronyms, however, some of 
the most frequent acronyms are listed below. 
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Acronyms Expanded form 
NATO - North Atlantih Muakeda ki Tanzim 
UNESCO Iqwam Mutaheda ki Talimi Saensi aur 
Saqafti Tanzim. 
GATT - Amumi Muaheda Barae Tijarat va Mahsul 
TADA - Dahshatgardi ke Insdad ka Qanoon 
ISRO - Khilai Tahqiq ki Hindustani Tanzim 
UNICEF - Bachon se Metalliq Iqwame Mutaheda 
ki Hagami Fand. 
The above cited examples confirm that the 
notion of intelligibility is sometimes ignored by the 
newspapers. We can attribute simply the lack of in 
agination and sincere commitment towards the language 
as Raison de Etere, for the betryal of 
intilligibility. The process of comunication can not 
be deviated from the social context in which the 
message is communicated. The relation of language to 
the individual speaker can certainly be not ignored 
by the news editors. The process of innovation must 
have a balance between high literary expression and 
commonly understood colloquial expressions. Subtle 
interplay of linguistics & extra linguistic 
considerations Vis-a-Vis, target audience that are 
crucial for comprehesibility must be realized by the 
Urdu news editors. 
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From the foregoing analysis of the language 
of Urdu print media it appears that at times the 
language of Urdu newspaper becomes elitist in 
approach and therefore it moves away from the 
comprehension level of persons who do not have 
exposure to the high variety of Urdu or English 
language. But a readership survey of the Urdu 
newspaper totally refutes the aforesaid observation. 
The survey confirms that there has been an increase 
in the readership of Urdu newspapers. It appers that 
the popularity enjoyed by the newspapers is no small 
measure due to the quality of language and style that 
they have evolved over the year. It would be 
rewarding to make a sample operation survey of 
language & style used in these newspapers to see if 
there is any corelation between the degree of 
comprehensibility & readability of a paper by semi 
literal poulation of Urdu speech community. 
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cHiimii • III 
PSYCHO-BIOLOGICAL ASPECTS OF URDl 
EXPRESSIONS AIND ITS IMPACT ON 
conrauracABiLiTY 
PSYCHO-BIOLOGICAL ASPECTS OF URDU EXPRESSIONS AND ITS 
IMPACT ON COMMONICABILITY 
The present study focuses on how the news 
editors of Urdu newspapers manage the communicative 
pattern of their newspapers. The basics upon which 
the study focuses includes; (i) the importance and 
centrality of managing mass communication, and (ii) 
the structure and functional organisation of print 
media. The cannotation of the word management in the 
present context emplies that the editor 
intentionally seek to alter the content the code to 
enhance the communicative effectivity of the 
message. The communication management represent 
linguistic choices which coordinate a coherant 
communicative exchange. The elementary device are 
those semantic and syntactic items that 
facilitate meaning by linking clauses to sentences 
and sentences to the message. Thus a proper 
linguistic choice is fundamental to smooth and 
efficient communication. 
In the process of analysing the 
communicative management strategies the study 
restrict itselt to the form and behaviour of 
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words only because the essential phenomena in the 
dynamics of words are far more clearly appearent 
and readily apprehended than those of the smaller 
or larger speech elements. In studying the 
dynamics of words in Urdu print media, we are 
studying what represents simultaneously either an 
aggregate of or the component of other speech 
element and thus approaching the dynamic problems of 
other speech elements at their most accessible 
side. 
The length of a word in Urdu print media 
is possibly the most striking feature of words. A 
word may consist of a single phoneme or a sequence 
of phonemes of cnsiderable magnitude. In 
communication management of print media the length 
of a word occupies a central position. The 
relationship between the length of a word and its 
meaning is yet to be examined by the scholars. 
However, the frequency of different long and short 
words in the vocabulary of a newspaper do play a 
major role in communication management. A law of 
permutation clearly gives the presumption in favour 
of a greater abundance of long words than of short 
words. To elaborate this point further we may 
analyse the permutation of larger urdu monosyllabic 
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words. As shown in the Table below permutation of 
words with larger number of phoneme will be far 
greater than those lesser number of phonemes. 
TABLE NO. 3.1 
Potential and actual nuniber of Urdu monosylledsic words 
Structure Potential No. Actual No 
of words of words 
cvc c^v = 38^x10 = 14440 1517 
ccvc = c^v = 38^x10 = 548720 33 
cvcc = c^v = 38^x10 = 548720 336 
No. of Urdu consonantal phonemes - 38 
No. of Urdu vocalic phonemes - 10 
A cursory glance at the above table 
indicates that shorter words are more favoured in 
usage than longer words. As shown in the table the 
potential number of CCVC or CVCC words is five laks 
forty eight thousand seven hundred twenty but in 
actual the total number of words is limited to 
thirty three in CCVC and three hundred thirty six in 
CVCC structure. It further confirms that when 
complexity of the structure of words increases the 
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nuinber of actual word goes down . It highlights the 
human behaviour which opts for a situation when 
maximum output is gain by minimum efforts. An 
analysis of the code choice of Urdu newspapers 
further attests our observation. To illustrate this 
point further the data presented in Hasnuddin 
Ahmad's book 'Urdu Word Count' Published by Villa 
Academy, Hyderabad is analysed here. The result of 
this statistical study is presented in the tables 
below. 
The table No. 3.2 presents the figures of 
occurance and frequency of Urdu words originating 
with ALIF of Urdu orthography. As per the 
classification given by Hasnuddin Ahmad, the 
frequency of occurance has mainly been taken from 
Urdu news media. 
TABLE - 3.2 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with ALIF. 
No. 
and 
No. 
of 
its 
words 
%age 
% 
Frequency of 
occurance 
No. % 
Words of Shorter length 
Words of larger length 
266 
134 
66.5 
35.5 
56676 
778 
98.65 
1.35 
Total 400 100 57454 100 
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The figure displayed in the table show us in 
quantitative term how the words of shorter length are 
prefered over the words of larger length in the 
language of Urdu news media. The number of the words 
initiating with alif has 66.5% under the head of 
shorter length which is much higher than the words 
of the larger length. An analysis of the frequency of 
occurance further support our observations. The 
frequency of occurance of words of shorter length has 
98.65% which is much more higher than the words of 
larger length. 
The table No. 3.3 analyses the number and 
frequency of occurance of words starting with 
letter BE of Urdu orthography. As mentioned earlier 
the number and frequency of occurance of these 
words have mainly been counted from Urdu 
newspapers. 
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TABLE - 3.3 
Frec[uency of occurance of shorter & larger words of 
Urdu print media originating with BE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 278 82.24 2294 91.54 
Words of larger length 60 17.76 215 8.65 
Total 338 100 2509 100 
The numerical examples of the table 3.3 
clearly indicate the variation in the words having 
shorter length and the words having larger length in 
the communicative system of Urdu print media. The 
data mentioned in the table 3.3 clearly shows the 
difference between the words having shorter length 
and the words having larger length interms of their 
occurence and frequency. In the table, total number 
of shorter words beginning with be is 278 which 
has 82.24% of the total. On the other hand larger 
words have only 17.76%. In frequency of occurence 
shorter words have an impressive lead of 82% over 
larger words beginning with be. 
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In the same way Table No. 3.4 again mark 
the differnce between the occurance and the 
frequency of words originating with the letter PE 
of the Urdu alphabet system. 
TABLE - 3.4 
Frequency of occuremce of shorter & larger 
words of Urdu print media originating with PE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 155 87.58 1675 93.68 
Words of larger length 22 12.42 113 6.32 
Total 177 100 1788 100 
The figures of the above mentioned table 
make it clear that Urdu newspaper editors prefer to 
use the words of shorter length instead of words 
havin larger length. Te news editors of Urdu 
newspapers prefer words having shorter length for 
easy and effective communication. 93.68% of words, 
which are shorter in length gnerally preferred by 
the news editor whereas only 6.32% of words having 
larger length are used in Urdu print media. 
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Table No. 3.5 once again indicates the same 
trends as given in the above mentioned tables. The 
table presents the frequency and number of words 
starting with the letter TE of Urdu orthography. 
TABLE - 3.5 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with TE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 164 78.84 2333 91.38 
Words of larger length 44 21.16 220 8.62 
Total 208 100 2553 100 
A close study of the above table indicates 
the difference between the frequency and number of 
words. The wrods of shorter length have the frequency of 
91.38%. The percentage confirms that words having 
shorter length are given more preference than that of 
the words having larger length. 
In the table number 3.6 the occurance and 
frequency of words starting with TE of Urdu orthography 
are presented. The number and frequency of occurance of 
these words have mainly been taken from Urdu print 
media. 
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TABLE - 3.6 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with TE 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 34 82.92 133 91.09 
Words of larger length 7 17.08 13 8.91 
Total 41 100 146 100 
The analysis of the above given table make 
it clear beyond any shade of doubt that the words of 
shorter length having 91.09% are preferred over the 
words of larger length. The figures indicate that the 
news editor of a newspaper generally prefer shorter 
words over larger words for an effective 
cotnmunication. 
An analysis of the table 3.7 presents the 
words and frequencies of letter JEEM which provides 
the information presented in the table below: 
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TABLE - 3.7 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with JEEM. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 141 83.92 2364 97.28 
Words of larger length 27 16.08 66 2.72 
Total 168 100 2430 100 
As Shown in the above table the figure 
clearly indicates that with an exception a few usage 
of multisyllabic structure in Urdu print media, the 
newspapers mostly use the words of shorter length. The 
table indicates that the difference between the number 
of occurance and frequency of shorter words and larger 
words as used in Urdu print media is drastic. 
Table No. 3.8 presents almost similar 
figures. tnis table again shows the figure of occurance 
and frequency of words originating with CHE of Urdu 
orthography. 
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89 89.0 725 95.52 
11 11.0 34 4.48 
100 100 759 100 
TABLE - 3.8 
Frequency o£ occurance of shorter & larger words of 
Urdu print media originating with CHE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 
Words of larger length 
Total 
Variability is calculated by comparing the 
total number of words and its percentage, with the 
frequency of occurance along with its percentage. The 
study of this table reveals the fact that words of 
shorter length are preferred by the Urdu newspapers for 
their easy and efective communicability. 
Adopting a similar pattern of evaluation the 
occurance of words in Urdu print media as given below 
in the table No. 3.9 clearly reflects the difference of 
words with shorter length and the words with the larger 
length. The table given below is a detailed analysis 
of the letter HE of Urdu orthography. 
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TABLE - 3.9 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with HE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 67 87.02 661 96.64 
Words of larger length 10 12.98 23 3.36 
Total 77 100 684 100 
In the above mentioned table one can see 
the variation in usage of shorter and larger words in 
Urdu news media. The comparison of the number and 
frequency of words of shorter and larger length 
clearly shows that words of shorter length dominate in 
Urdu print media. 
Table 3.10 represents the detailed figures of 
the words starting with the letter KHE of Urdu alphabet 
system. As figures represented in this table is based 
on the occuranoe and frequency of words used in Urdu 
print media. 
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TABLE - 3.10 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with KHE. 
No. of words Frequency of 
and its %age occureuice 
No. % No. % 
Words of Shorter length 86 81.91 732 93.96 
Words of larger length 19 18.09 47 6.04 
Total 105 100 779 100 
The data given in the table 3.10 gives us 
similar results as given in the earlier few tables. The 
figure shows that according to the number and 
frequency of occurance of words with shorter length 
have 81.91% and 93.96% whereas words with larger 
length have only 18.09% and 6.04%. 
Following the same pattern of analysis as 
discussed earlier we analysed the figures of number 
and occurence of words originating with DAL. The 
figures are presented in the table below. 
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TABLE - 3.11 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with DAL. 
No. 
eoxd 
No. 
of 
its 
words 
%age 
% 
Frequency of 
occurance 
No. % 
Words of Shorter length 
Words of larger length 
146 
38 
79.35 
20.65 
1732 
120 
93.52 
6.48 
Total 184 100 1852 100 
The data presented in the table 3.11 
indicates that it is regular phenomena of Urud print 
media that the words of shorter length are given 
preference over the wrods having larger length. The 
figures of words with ZAL are given below. 
TABLE - 3.12 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with ZAL. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 19 89.48 82 96.47 
Words of larger length 2 10.52 3 3.63 
Total 21 100 85 100 
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The number and percentage presented in the 
above table again indicates that with a few exceptions 
all most all examples go in favour of the words of 
shorter length. 
Table 3.13 demonstrates figures of words 
starting with the letter RE of Urdu orthography as used 
in Urdu print media. This figures indicate the 
preference of words used in Urdu print media. 
TABLE - 3.13 
Frequency of occurance o£ shorter & larger words of 
Urdu print media originating with RE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 112 85.49 988 95.92 
Words of larger length 19 14.51 42 4.08 
Total 131 100 1030 100 
The details given in the above mentioned 
table shows a clearcut contrast between the words of 
shorter length and the words of larger length. The 
preference again goes in favour of the words having 
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shorter length with the percentage of 85.49%. The 
frequency of occurence of these words goes upto 95.92%. 
The table 3.14 presents the analysis of another 
letter ZE of Urdu alphabet as used in Urdu print media. 
TABLE - 3.14 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with ZE. 
No. of words Frequency of 
and its %age occuremce 
No. % No. % 
Words of Shorter length 33 76.74 316 94.07 
Words of larger length 10 23.26 20 5.93 
Total 43 100 336 100 
The data presented in the above table shows 
that the number and frequency of occurence of Urdu 
short and long words are of great difference. The 
difference between the short and long words clearly 
shows that news editor prefer only those words which 
are shorter in length. 
The table 3.15 contains the figures of the 
wrods starting with the letter SEEN of Urdu 
orthography. 
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TABLE - 3.15 
Frequency of occuremce of shorter & larger words of 
Urdu print media originating with SEEN. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 184 86.3 8 2344 93.76 
Words of larger length 2 9 13.62 156 6.24 
Total 213 100 2500 100 
Figures presented in the table 3.16 show 
that how the words of shorter length are preferred 
over the words of larger length in the language of Urdu 
print media. The nuit±)er of words initiating with SEEN 
has 86.38% of the total words. The frequency of 
occurance is 93.76% which is much higher than the 
words of larger length. 
The table 3.16 displays the figures of Urdu 
words starting with letter SHEEN of Urdu orthography. 
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TABLE - 3.16 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with SHEEN. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 90 85.72 406 89.24 
Words of larger length 15 14.28 49 10.76 
Total 105 100 455 100 
The data presented in the table have 
comparatively similar figures as it was seen in 
earlier tables. The frequency of shorter length of words 
is 85.72% with the words of larger length is 14.28%. 
The frequency of occurance is 89.24% and 10.76%. The 
difference shows that the words of shorter length are 
given preference over the words of larger length. 
The table 3.17 given below deals with the 
letter SAAD of Urdu alphabet system. 
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TABLE 3.17 
Frequency of occuremce of shorter & larger words of 
Urdu print media originating with SAAD. 
No. of words Frequency of 
and its %age occuremce 
No. % No. % 
Words of Shorter length 34 
Words of larger length 6 
Total 40 
85.0 
15.0 
100 
302 
22 
324 
93.21 
6.79 
100 
The examples of the Urdu words as given in 
the above table clearly shows the variation in the 
words of shorter length and the wrods of larger length 
on the basis of their number of occurance and 
frequency. 
The table 3.18 presents the figures of the 
words beginning with the letter TO of Urdu orthography 
as used in Urdu print media. 
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TABLE - 3.18 
Frequency of occurance of shorter & l a r g e r words of 
Urdu p r i n t media o r i g i n a t i n g w i t h TO. 
No. of words Frequency of 
and i t s %age occurance 
No. % No. % 
Words of S h o r t e r l e n g t h 29 78.38 293 87.99 
Words of l a r g e r l e n g t h 8 21.62 40 12.01 
Total 37 100 333 100 
According to the r e su l t of t h i s f igure as 
presented in the tab le 3.18 ind ica tes t h a t for an easy 
and e f f e c t i v e communication news e d i t o r s of Urdu 
newspapers usua l ly prefer words of shor te r l eng th . 
The t ab le 3.19 shows the frequency of words 
s t a r t i n g with the l e t t e r AEN of Urdu orthography as used 
in Urdu newspapers. 
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TABLE - 3.19 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with AEN. 
No. of words Frequency of 
euid its %age occurance 
No. % No. % 
Words of Shorter length 72 84.71 442 91.33 
Words of larger length 13 15.29 42 8.67 
Total 85 100 484 100 
A cursory glance over the table makes it 
clear that the occurance of words of shorter length are 
given priority over the words of larger length. 
The table 3.20 presents a detailed figure of 
words starting with the letter 6BAEN of Urdu alphabet 
system as used in Urdu print media. 
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TABLE - 3.20 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with 6HAEN. 
Ho. of words Frequency of 
and its %age occxirance 
No. % No. % 
Words of Shorter length 27 65.85 122 79.79 
Words of larger length 14 34.15 31 20.26 
Total 41 100 153 100 
The figure presented in this table is 
slightly different from the figure as presented in the 
earlier table. The use of multisyllabic words are 
relatively increased upto 34.15% and 20.26%. However, 
the percentage of words of shorter length is much more 
higher than those words having larger in length. 
Table 3.21 presents the figure of occurance and 
frequency of words originating with the letter FE of 
Urdu orthography. 
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TABLE - 3.21 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with FE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 83 86.46 380 92.23 
Words of larger length 13 13.54 32 7.77 
Total 96 100 412 100 
The data mentioned in the above table shows that 
the news editors prefer to use only those words which 
are shorter in length instead of thsoe words which are 
larger in length. 
A similar view of analysis of word frequency & 
their occurance are given below in the table 3.22. The 
analysis is based on the material colleted from the 
various newspapers of Urdu language. In this table we 
propose to analyse the words starting with the letter 
QAF of Urdu orthography. 
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TABLE - 3.22 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with QAF. 
No. of words Frequency of 
and its %age occuremce 
No. % No. % 
Words of Shorter length 63 82.84 369 92.25 
Words of larger length 13 16.16 31 7.75 
Total 76 100 400 100 
An analysis of the above table makes us realize 
about the high frequency of occurance of the words 
of shorter length. Here again occurance of shorter 
words is much higher than the occurance of larger words. 
Table 3.23 given below contains the figures of 
the words starting with the letter KAF of Urdu alphabet 
as used in Urdu print media for the purpose of 
communication. 
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TABLE - 3.23 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with KAF. 
No. of words Frecpiency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 180 90.0 13858 99.58 
Words of larger length 20 10.0 59 0.42 
Total 200 100 13917 100 
The figure presented in the table shows that the 
words having shorter length beginning with the letter 
KAF has 90%. An analysis of the frequency of occurance 
further support our observations. The frequency of 
ocurance of words of shorter length has 99.58% which 
is much more higher than words having larger length. 
The table 3.24 also deals with the data related 
to the words of Urdu print media originating with the 
data GAF of Urdu alphabet. 
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TABLE - 3.24 
Frequency of occurance o£ shorter & larger words of 
Urdu print media originating with 6AF. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length ill 90.01 297 91.67 
Words of larger length 11 9.99 27 8.33 
Total 122 100 324 100 
The figure presented in the above tcQale shows 
that words of shorter length have higher frequency of 
occurance in comparision with the words larger length. 
Furtermore frequency of occurance of shorter words have 
90.01% which again is much higher than the percentage of 
words of larger length. 
The table 3.25 indicates the frequency and number 
of words originating with the letter LAAM of Urdu 
orthography used in Urdu print media are given below. 
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TABLE - 3.25 
Frequency o£ occureuice of shorter & larger words of 
Urdu print media originating with LAAM. 
No. of words Frequency of 
emd its %age occurance 
No. % No. % 
Words of Shorter length 75 
Words of larger length 5 
Total 80 
93.42 994 99.11 
6.58 9 0.89 
100 1003 100 
A cursory glance on the figure presented in the 
above table clearly shows that the words of shorter 
length have much more frequency of occurance in 
comparison of the words of larger length used in Urdu 
print media. 
Table 3.26 presents the frequency of words 
starting with the letter MEEM of Urdu alphabet system. 
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TABLE - 3.26 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with MEEM. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 310 81.36 3364 88.53 
Words of larger length 71 18.64 436 11.47 
Total 381 100 3800 100 
The analysis of the figures presented in the above 
table indicates similar contrast among the words of 
shorter length and the words of larger length. The 
difference is again very significant as it confirms 
our hypothesis that the words of shorter length are 
preferred in Urdu print media. 
In a language every letter of the alphabet has 
its own importance. Under the table 3.27 we will 
analyse the words starting with the letter NDN used 
in Urdu print media. 
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TABLE - 3.27 
Frequency of occurance of shorter & larger words of 
Urdu print media originating with NUN. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 99 90.83 1920 96.68 
Words of larger length 10 9.17 66 3.32 
Total 109 100 1986 100 
Overall assessment of the figure given above in 
the table again attest our hypothesis. 
The table 3.28 covers the words originating with 
the letter WAW of Urdu orthography. The data is based 
on words used in Urdu print media. 
TABLE - 3.28 
Freq[uency of occurance of shorter & larger words of 
Urdu print media originating with WAW. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 52 92.86 1394 99.01 
Words of larger length 4 9.17 14 0.99 
Total 56 100 1408 100 
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The difference between the number of words and 
the frequency of occurence is extremely higher in the 
words of shorter length than the words of larger 
length. 
The analysis of words originating with the letter 
HE(small) of Urdu alphabet system is presented below in 
thetable 3.29. 
TABLE - 3.29 
Frequency of occuremce of shorter & larger words of 
Urdu print media originating with HE(Small). 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 46 93.88 4359 99.45 
Words of larger length 3 6.12 24 0.55 
Total 49 100 4383 100 
Following an established trend result of the 
present table is almost same. The analysis clearly 
shows the occurance of words of shorter length is 
much more higher than the words of larger length. 
The figures presented in the table 3.30 is based 
on words starting with the letter YE of Urdu 
orthography used in Urdu newspapers. 
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TABLE - 3.30 
Frequency o£ occurance of shorter & larger 
words of Urdu print media originating with YE. 
No. of words Frequency of 
and its %age occurance 
No. % No. % 
Words of Shorter length 18 78.26 1403 98.32 
Words of larger length 5 21.74 24 1.68 
Total 23 100 1427 100 
The figures presented in the table clearly show 
that the words of shorter length have 78.26% and 
98.32% which is much more higher than the words of 
larger length. This indicates that it is regular 
phenomena of any Urdu dailies which used to give more 
emphasis on mono & bisyllabic word than the use of 
multisyllabic structure in the language. 
On the basis of the above analysis we may draw 
the conclusion that words of shorter length are used 
quite frequently in comprison of the words of larger 
length. Choice of words of shorter length again 
indicates the communicative management of Urdu 
newspapers. 
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CONCLUSION 
CONCLUSION 
Research work can be defined as a set of 
procedures for gathering reliable information under 
controlled conditions of observations in such a way 
that objective conclusions can be reached with a 
minimum of error. The objective conclusion is a 
means by which media or media related management can 
seek solutions to the many practical problems they 
face. Research studies on mass communication follows 
the general pattern of science. It begins with the 
assumptions that its subject matter is orderly, 
that cause and effects relationships can be found. 
The scientific methods generally begin with a 
careful specification of the research problem. It may 
obtain accurate discriptions, or it may test a 
hypothesis related to an explanatory theory. In both 
the cases the important step is to review carefully 
what earlier research has shown about the problem. 
The key word in psycholinguistic research is 
linguistic observations in which sensory impression 
are transformed into data by the act of recording 
them as symbols. In scientific researches data can 
be processed and analysed by applying statstical 
techniques. The validity of this technique is the 
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degree to which a measurement procedure actually 
assesses what it is designed to measure. It also 
refers to the consistency with which it measures the 
communicative effects. 
The present study starts with the assumption 
that the linguistic manipulation of the language of 
Urdu news media is regular in pattern. Thus, the 
initial goal of this research was to describe 
regularities in its linguistic design. Unless a 
complete and clear description of linguistic design 
have been assembled, little can be done to explain 
its effect on newspaper readers. Thus in the present 
scheme of the study, the linguistic trends, 
concentrations, patterns and distributions are 
examined at length. It aimed at discovering the 
communicative management strategies of Urdu news 
readers. 
In the second chapter of this study, the 
role of encoder, decoder, channel, message has been 
evaluated to make a psycholinguistic assessment of 
linguistic elements in communicative behaviours. A 
proper assessment has been made by employing 
theoretical concept of Coordinated Management of 
Meaning (CMM) Theory. The chapter has also examined 
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the role of pre-figurative and practical forces in 
communication management. It further examines the 
role of simplification of expression in communication 
management with the assumption that the 
simplification of expression helps in disseminating 
informations through a simple and effective code 
which is easy to be decodified. The role of 
linguistic manipulations like nativizations, 
phonological modifications, hybridizations and 
semantic manipulations in reducing incongruency have 
also been examined. It is believed that linguistic 
manipulation reduces the possibility of incongruency 
and inaccuracy and makes the message ultra 
informative. 
In the third chapter statistical techniques 
have been applied to measure the communicative range 
of lexial items of Urdu print media. The study 
provides accurate numerically observed observations 
about the preference of words of shorter and 
larger length. The number and the frequency of 
occurance of the words of Urdu print media has been 
placed in relative positions to find out the 
preference of the news editors of Urdu newspapers. 
Thus, several linguistic factors contribute towards 
communication success at semantic level of 
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communication in which code and style in message 
formulation are crucial. 
In the light of these facts it can be said 
that communication can be organised by communication 
2rules. To conclude we may say that the dynamic 
interplay of linguistic manipulation, message, 
communication channel and audience is necessary for 
effective and successful communication. 
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